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Non-Financial Highlights For details, please refer to the latest ESG Report
https://www.mitsuifudosan.co.jp/english/corporate/esg_csr/

Item Unit

(FY)

Greenhouse gas (GHG) emissions (based on SBT standards)

Of these, Scope 1

Of these, Scope 2

Of these, Scope 3

Energy usage 

Water usage (intake volume)

Water usage (discharge volume)

Waste emissions volume

Environmental 

Indicators *¹
Crude oil equivalent 1,000 kl/year

Thousand m3/year

Thousand m3/year

t/year

No. of employees (Consolidated)

Of these, Mitsui Fudosan Co., Ltd. 
(Non-consolidated)

Women in management positions ratio (Non-consolidated)

Women in general positions ratio (Non-consolidated)

Number of paid leave days taken

Number (percentage) of persons taking childcare 
leave, men (Non-consolidated)

Number (percentage) of persons taking childcare 
leave, women (Non-consolidated)

Return rate from childcare leave (Non-consolidated)

Health checkup and screening rate (Non-consolidated)

Full time staff voluntary turnover rate (Non-consolidated)

persons

persons

persons

persons

daysHuman 

Resources 

Indicators

%

4,382,569 4,806,195

6,023 6,742

5,595 5,539

19,081 20,864

1,577 1,631

2.5 3.3

27 (84.4%) 25 (61.0%) 28 (70.0%)

15 (100.0%) 10 (100.0%) 13 (100.0%)

% 100.0 100.0 100.0

% 99.5 99.8 99.5

% 0.77 0.53 0.51

%

9.3 11.0 12.5
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413,118

268.8 274.6

47,271 47,188

14.1 14.9

5,773

4,374

23,992

1,776

4.5

116,723

380,041

3,865,065 4,309,432

265.4

39,019

13.8
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Revenue from Operations

In fiscal 2020, the Japanese economy continued to face a very 
difficult situation. The spread of COVID-19 restricted economic 
activity tightly and decreased consumer spending. Demand fell 
dramatically due to the decrease in inbound customers. This has 
affected a wide range of Japanese industries, especially the 
tourism and restaurant industries, and has greatly reduced 
corporate earnings. 

In the real estate sector, sales of the office building leasing 
market grew steadily overall, but vacancy rates continued to 
increase due to factors such as uncertainty around corporate 
business performance and changes in the workstyles of office 
workers, including an increase in telework. Sales in the retail 
facility leasing market decreased due to the effects of closing 
retail facilities in order to prevent the spread of COVID-19 under 
the state of emergency declared at the beginning of the fiscal 
period. However, a temporary recovery in sales was seen for 
certain facilities, mainly those in the suburbs. The hotel operation 
market faced a difficult situation, with a significant fall in sales due 
to a significant decrease in foreign visitors to Japan and restraint in 
going out or traveling for business. In the property sales market, 
the number of units supplied decreased due to factors such as the 
effects of suspending sales operations at the beginning of the 
fiscal period. The market grew steadily, however, as purchase 
demand among customers remained high due to growing interest 
and diversification of needs concerning living environments, as 
well as continued low interest rates. In the real estate investment 
market, although a wait-and-see approach was largely taken in the 
first quarter due to uncertainty over the real economy, the market 
continued to expand from the second quarter due to the Bank of 
Japan’s monetary easing policy. 

In this operating environment, the Mitsui Fudosan Group has 
worked to create new value based on our VISION 2025, Group 
long-term vision. This includes fulfilling our corporate social 
responsibilities by actively cooperating to prevent the spread of 
infection and protect lives by closing retail facilities and hotels. 
Also, to respond to structural changes in lifestyles and workstyles 
under COVID-19, it includes growing the number of our WORK 
STYLING, multi-site shared offices for corporate clients, expanding 
business in our &mall E-commerce mall linked to real stores, and 
promoting remote working from hotel guest rooms. 

The Mitsui Fudosan Group recognizes that it is our social 
mission as a property developer to contribute to solving a variety 
of social problems with the aim of achieving a sustainable society 
through neighborhood creation, and have set new quantitative 
targets to reduce environmental impact and enable our workforce 
to thrive. In particular, to realize a decarbonized society, we have 
set a target of achieving net zero emissions of greenhouse gases 
throughout the entire Group by fiscal 2050, and have been actively 
working to conserve energy and promote renewable energy 
usage. This includes launching the Smart Energy Project that aims 
to provide a stable supply of electricity and heat in the Toyosu area 
and the Nihonbashi area, and reducing CO2 emissions by around 
30% and around 20% in service areas in Nihonbashi and Toyosu, 

respectively. It further includes making office buildings and other 
properties more green by incorporating renewable energy. 

We further promoted environmentally-focused initiatives that 
include the Smart Energy Project in the Yaesu area and the 
high-rise office building plan for the 17-storey wooden building in 
Nihonbashi. Furthermore, we disclosed information based on 
recommendations of the Task Force on Climate-Related Financial 
Disclosures (TCFD), which promotes the disclosure of risks and 
opportunities for companies in relation to climate change. To 
respond to changing social needs and realize new value creation, 
we have set a 10% target by fiscal 2025 and a 20% target by 
fiscal 2030 for the ratio of women in management positions, and 
have worked to allow employees with diverse values, talents, and 
lifestyles to fully realize their capabilities. 

As a result of these initiatives, in the Group’s consolidated 
business results for the period, ordinary income decreased by 
¥100 million compared to the forecast announced in the middle of 
the fiscal year. At the same time, revenue from operations 
increased by ¥57.5 billion, operating income increased by ¥3.7 
billion, and profit attributable to owners of parent increased by 
¥9.5 billion compared to the forecast announced in the middle of 
the fiscal year. 

*1 Values are subject to change due to revisions to aggregation range and methods.

*2 Values will be updated and supplemented when finalized.
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