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Chapter 3 The Tokyo Midtown Brand 

The Tokyo Midtown brand has the shared vision of creating “JAPAN VALUE” and communicating it to the world, 

utilizes the neighborhood’s characteristics and aims to put into practice our neighborhood creation concept of 

increasing in value over time and maturing with age. 

■Concept 

Unique Hibiya “JAPAN VALUE” = Generating new, future-oriented experiences and value 

 

 

 

 

 

 

 

 

 

 

 

 

 

■Fixed VALUE of the Tokyo Midtown Hibiya neighborhood 

 

 

 

 

 

 

 

  

New experiences and 

value 

 

By multiplying various 

functions and promoting 

the interaction of diverse 

people, it will create a 

neighborhood with hitherto 

unseen new experiences 

and value. 

Creating “JAPAN 

VALUE” and 

communicating it to the 

world 

 

With the shared vision of 

creating “JAPAN VALUE” 

and communicating it to the 

world, high-quality town 

management will create a 

neighborhood putting into 

practice our neighborhood 

creation concept of 

increasing in value over 

time and maturing with age. 

In the Park 

 

A neighborhood blending 

green and open space in 

the heart of the city, 

forming an area that will 

leave people feeling 

enriched 

 

The Tokyo Midtown brand 

has the shared values of 

Diversity, Hospitality, 

Creativity, and 

Sustainability and adds to 

that a neighborhood that 

utilizes its character. 

Characteristics  

of the  

neighborhood 

Various 

functions 

People 

interacting 

 

Entertainment 

 

A neighborhood that will 

communicate new art, 

culture, and entertainment 

Elegance 

 

A neighborhood that will 

provide cultural stimuli for 

sophisticated adults who 

appreciate authenticity 


