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Beginning with 12 establishments in a Japanese outlet facility for the first time and three for the first time in the Kanto 

region, the renovated park will have numerous shops and restaurants, from popular overseas brands, mixed-label 

boutiques, brands offering new forms of fine living, famous local establishments, and eateries catering to people of a 

wide range of ages. 

 

(1) Extensive lineup of fine living brands evoking a pleasant seaside 

The renovated park will feature numerous resort-style brands and highly discriminating shops in recognition of the 

deep connection between the ocean and local life in places like Kamakura, Zushi and Hayama. The brands and shops 

will propose new lifestyles in which people spend their time in the way that suits them. 

(2) Shops providing fun outside of shopping through workshops and activities 

Brands that enrich daily life will hold activities, workshops and seminars. 

Forms of fun outside of shopping will be provided for experiences only available at the outlet park. 

(3) Extensive lineup of shops to meet broad-ranging needs, including popular mixed-label 

boutiques and overseas brands 

There will be twice the number of shops and restaurants and a broader selection of popular brands. From causal basics 

to popular mixed-label boutiques offering the extraordinary to overseas luxury brands—with this extensive lineup 

meeting a broad range of needs, the park will provide an even more comfortable shopping experience. 

 

 

 

 

 

 

  

1. Twofold increase in tenants from around 80 previously to around 170 

Many shops and restaurants currently in the spotlight, including refined lifestyle brands 

and fine local eateries 
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Taking full advantage of the appealing features of the marina, drinking and dining options were enhanced and 

strengthened, centering on the area facing the ocean. They include establishments opening for the first time in a 

commercial complex, popular local eateries based nearby in Yokohama, Shonan and Kamakura, and a number of other 

restaurants and cafés that truly fit the location. 

From lunch to dinner, the dining establishments will enable customers of many ages to relax and enjoy a leisurely 

time, providing new value for longer stays. 

 

◇Food court with acclaimed local eateries 

The food court will have 10 eateries, with three opening in a commercial complex for the first time, including a 

popular restaurant from Enoshima and Kamakura and a Yokohama-based ramen shop getting a lot of buzz. The 

takeout menu is also extensive; customers can eat inside or freely enjoy their food outside in the terrace seating or out 

in the plaza. 

 

◇Seaside restaurants and cafes where people of various ages can spend quality time 

Resort-style terrace seating will be provided at all restaurants and cafés facing the ocean. The area can be used by 

people of various ages in all sorts of situations. 

◇New dining space providing pleasant seaside experience and a real sense of presence 

There will be a completely new food hall providing the fun of visiting and the liveliness of the seaside. 

◇Popular grocery store and candy shop for accentuating fine living 

There will be a number of popular food stores to enrich daily life, including a grocery store offering high-quality food 

products opening in an outlet mall for the first time and a candy shop highly selective about its ingredients that is 

highly popular on social media. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

(4) Enhanced dining space for new stay-value outside of shopping 


