Profile of Mitsui Shopping Park LaLaport KADOMA
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' ® | ® I.a I.aportl- A full lineup of 153 stores ranging from convenient stores for daily
KADOMA shopping to large-scale stores adding color to lifestyles.

Kadoma Umaimon Machi <1F>

Kadoma Umaimon Machi is an expansive food zone of approx. 103,300

i B
ft> (approx. 9,600 m?) on 1F. Gathers together a market, food vendors, BIVEEES

restaurants, a supermarket, fast food restaurants, and cafes. _
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The historic Kuromon Market, located in the Minami and Nihonbashi area of central Osaka, will celebrate its 200th

Kuromon Market <1F/Inside Kadoma Umaimon !

anniversary in 2022. Kuromon Market, which had been an officially recognized market referred to as “Osaka’s kitchen,” will
have a new presence inside Kadoma Umaimon Machi. A total of 17 stores will form a richly colorful market area, including
11 stores in the core Kuromon Market and 6 stores selling a rich variety of food products, such as Japanese and Western
confectioneries and delicatessen dishes. (Entire area: approx. 2,500 m?)

Kuromon Market inside Kadoma Umaimon Machi will host a large lineup of establishments, including the Gyu-cho butcher
shop offering an outstanding balance of quality and affordability, the renowned Fukahiro seafood wholesaler with a history
spanning 118 years, and the venerable NEW DARUNI curry restaurant that has remained consistent in terms of the taste of
its menu items since the early post-World War I era. In addition to the fresh and high-quality fresh food that only a market
can offer, there are also new restaurants not found in the Minami-Nihonbashi Kuromon Market, making it a space that
customers can enjoy spending their time as though it were a second dining table, allowing customers to enjoy shopping,
eating in the store, or taking a break at a common table with a drink in hand.

Computer generated image of Kuromon Market



B Kuromon Market Store Description
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Restaurants and Food Sales <1F Inside Kadoma Umaimon Machi, some stores on 2F/3F>

The Kadoma complex will feature numerous local eateries including the long-established COLOSSEO restaurant, which is
the Kansai region’s only restaurant certified by the Italian government, and the SYOKUDOEN restaurant, which is known
as the birthplace of Japanese-style yakiniku barbecue.

B Store Description

Hamburger steak Ishicamava
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Umenohana set dish Umemame
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JIN DIN ROU XIAO KAN Pomme-no-ki TAKAYAMADO
creative omelet with rice
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Direct sales of agricultural PANSHIR TEZUKAYAMA
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There will also be a lineup of specialty food stores, cares and popular fast-food restaurants.
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Supermarket CENTRAL SQUARE LIFE <1F/Inside Kadoma Umaimon Machi>

Shift people’s daily grocery shopping experience from convenience to enjoyment.

To such ends, CENTRAL SQUARE LIFE supermarket seeks to enrich the lives of its CENTRAL
customers with various delicious products, excitement and happiness in offering an

SQUARE

abundant lineup of organic goods and other such healthy products encompassing
everything from satisfying daily shopping needs to providing small indulgences and LIFE
menu items for special occasions. CENTRAL SQUARE LIFE is a supermarket that
enables people to feel, experience and discover the ultimate in enjoyment.
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Food Court/Food Terrace <3F>

Food Terrace, a food court located on 3F, has over 1,000 seats. There are 16 stores overall, including popular local stores and
other famous stores opening in a retail facility for the first time. An atrium space connects to the rooftop Square in the Sky
and creates an open space. In addition, outside terrace seating has been set up on the west side of the food court, allowing
customers to enjoy their meals while taking in the sunlight and the seasons.

Individual seats with power outlets are also arranged so that electronic devices such as computers and tablets can be used.
You can enjoy some self-time between shopping.

Raised Seating Atrium Space |

An atrium space connecting to the rooftop
Square in the Sky creates an open space.
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Raised seating is provided for children to relax
while enjoying their meals.
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LaLa Studio Food Terrace entrance

LalLa Studio serves as a food and drink area used
mainly for parties, workshops, events, and other
such purposes.

* Prior application is required to rent or use the space for events. o ik e b g
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B Food Terrace Store Description
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Asian cuisine THAINY & VIETNY

Korean cuisine bibim’

HOKKYOKUSEI omelet and rice
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CHINA CUISINE DINING Tsukiji Magoemon
Sawada Hanten
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Densetsu no SUTADONYA TORISANWA Nihonbashi tendon
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m “;g?;& \a&n E
ST A »,
First-ever = New business sh:i’?"e"e' "
in Osaka format opening in Osaka format ?:;::r?i:;n =
Mickey BANANA DRINK STAND | STEAK AOKI

Ramen Mitsuba
Kadoma Shuchojo
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First-ever Al
shopping center

in Osaka opening

Mivatakesanuki Udon MOS BURGER Yakisoba Stand by Me
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Entertainment and Amusement

TOHO CINEMAS <1F>

A 9-screen, 1,430-seat multiplex cinema complex will be created, equipped with three
types of distinctive theaters: a Dolby Cinema introduced for the first time at TOHO
CINEMAS; the Premium Theater, TOHO CINEMAS’ high-end theaters; and the
Roaring Theater, an experiential sound theater that makes the air tremble. Enjoy

various movie experiences under diverse viewing environments.

TOHO CINEMAS.

ULTRA ATHLETIC <3F>

ULTRA ATHLETIC makes a first-ever appearance in Kansai.
Kids can pretend to be an Ultra hero in a realistic space that

ULTRAMAN

makes them feel as though they’re in the world of Ultraman!
ULTRA ATHLETIC is kids’ playground equipment from
where they can protect everybody’s neighborhood from a
monster attack!

© Tsuburaya Productions Co., Ltd.

Sumikkogurashi Asobi Studio <3F>

Kids can experience playing house and store in a field full of Sumikko d- H-3C5L
dolls in a first-ever appearance in Japan! Leap into the world of )
Sumikkogurashi and have exciting fun while playing pretend!
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©2023 San-X Co., Ltd. All Rights Reserved] 4



Retail Stores Selling a Complete Lineup of Daily Necessities <1F-3F>

A wide range of stores are gathered from fashion through to household appliances, sundries such as accessories through to a
variety of specialties.

Including the first FOREVER 21 store in the company’s re-entry into Japan to fashion, there is an assembly of
cosmetics and accessory brands supported by many customers
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Concentration of large stores offering greater lifestyle abundance in catering to a range of customer needs
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Great for the child-raising generation! A rich lineup of brands and services for babies and kids
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* Arranged in alphabetical order

15



A lush lineup of interior and lifestyle sundries to add color to the home
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A gathering of stores supporting convenient lifestyles
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<2F>
MITSUI MOP OSAKA KADOMA has a colorful lineup of 98 stores,

' O UTLET P AR K providing an enjoyable space that brings brand shopping closer

RPNV =S ARRPE to home. It will deliver new encounters and joyful extraordinary
experiences.

MOP OSAKA TSURUMI (scheduled to close on March 12, 2023) will be refurbished and relocate to larger facilities in MOP
OSAKA KADOMA, offering a special shopping experience with an enhanced lineup. The number of stores will increase
from the 64 stores at MOP OSAKA TSURUMI to 98 and the total floor space expand significantly from approx. 101,200 ft
(approx. 9,400 m?) to approx. 218,000 ft*> (approx. 20,200 m?). In addition, popular overseas brands and brands opening in
an outlet mall for the first time ever will be added, further enhancing the attraction MOP OSAKA TSURUMI and offering a
colorful lineup to meet a wide range of needs.

Computer generated image of the interior of MOP OSAKA KADOMA

B Comparison between MOP OSAKA TSURUMI and MOP OSAKA KADOMA
MOP OSAKA MOP OSAKA

TSURUMI KADOMA
Number of stores 64 stores 98 stores — Expanded by approx. 1.5 times
Approx. 101,200 f* Approx. 218,000 ft2 )
Total store area (approx. 9,400 m?) (approx. 20,200 m?) — Expanded by approx. 2.2 times

Approx. 1,900 f*  Approx. 2,700 f2 —  Expanded by approx. 1.4 times

Average floor snace ner store* (approx. 177 m?) v, Dm0

* Only for stores that relocated from MOP OSAKA TSURUMI to MOP OSAKA KADOMA

B Sales events to be held prior to closure of MOP OSAKA TSURUMI

As part of closing down, MOP OSAKA TSURUMI will hold the “FINAL Closing
Sale” from Monday, February 6 to Sunday, March 12, 2023, with a spirit of gratitude
for many years of patronage. The park will continue to stiving to bring joy to
customers right through to the end, even though the park will close in a short while.
For details, please refer to the facility website.

MOP OSAKA TSURUMI (Now)

https://mitsui-shopping-park.com/mop/osaka/ (in Japanese)



https://mitsui-shopping-park.com/mop/osaka/

B Relocation, large-scale expansion and renovation of stores from MOP OSAKA TSURUMI

From MOP OSAKA TSURUMI 40 stores will relocate and re-open after renovation. Average store floor space will expand
by approx. 1.4 times, proving more spacious areas to reflect the world view of brands and achieves a more enhanced product

composition.

< (Partial) List of Stores Relocating from MOP OSAKA TSURUMI >
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UNDER ARMOUR.

Bl Stores newly opening in MOP OSAKA KADOMA
In addition to relocating stores, many new stores will open. A wider range of products allows for a unique shopping experience

that only MOP OSAKA KADOMA can offer.

<(Partial) List of Stores Newly Opening in MOP OSAKA TSURUMI >
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* Arranged in alphabetical order
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M A series of notable stores including some with first-ever openings in Japan or a Kansai area outlet mall

Opening in a Japanese outlet mall for the first time ever are four stores for global, fine quality brands operating worldwide.
Furthermore, MOP OSAKA KADOMA will also bring 13 stores making their first-ever opening in a Kansai outlet mall.

< First-ever Japanese outlet mall opening 4 stores >

First-ever First-ever
s HQBI ES &KEIIH in Kansai KARE in Kansai
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CHARLES & KEITH ar}

First-ever 3
STACCATO LY | tandey parade

STAGCATO

< First-ever Kansai outlet mall opening 17 stores >

First-ever First-ever
ADOLFO DOMINGUEZ, AMERICAN RAG CIE Arpege story IS
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Tokyo IGIN

FORMAL WEAR
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GaGaMILANO "85 | Hatter Flava Outlet moda Clea OUTLET
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H Popular apparel brands also opening in a café business format

Caf¢ space will be set up to offer the world view of the RALPH LAUREN and gelato pique brands just as they are, enabling
enjoyment of a relaxing tea or meal in between shopping.

Ralph’s COFFEE OSAKA KADOMA Elstieved gelato pique cafe

in Osaka

20



