* There are partial changes in the storelfliassui Shopping Park LaLapoANJO opening for the first timeni Aichi Prefecture.

Manabe Interior Hearts is tipen its firstAichi Prefecturestore making a total of 31 stores, not 30, opening for the first imfgchi Prefecture
. (Updated April 9, 2025).

MITSUI =HvaveEYIIN—-o
FUDOSAN |1 Lalaport

February 27, 2025
For immediate release
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Enjoy playing in any weather at a newly created covered rooftop park with the largest number of
playground items of any rooftop park in Japan

Mitsui Shopping Park LaLaport ANJO

Grand Opening on April 18, 2025 (Friday)
Altogether 215 Stores Opening, including 31 Opening iAichi Prefecture for the First Time

Key Points of this Press Release

1. Grand opening of Mitsui Shopping Park LalLaport] ANJ
2. Creati omweaft hem dlrlee rooftop park with the iltagme st

Japan.

3. I nstallation of a stadium coaunrgatwiarh icrampercditwel fope
ever yftrhoobrmgsports to |Iive music.

4 Combined opening of all 215 storesfifrsmeuding Bl o

Creationswowdl ea diamigeg zone combining a food couft a
the Prefecture.

5. Aiming for a gtertaamimmufna ctiyl ictoyn nveictth on by formi ng| rel
involved in the facility, including the people]of

Tokyo, Japank-ebruary 27, 2025Mitsui Fudosan Co., Ltd., a leading global real estate company headquartered in Tokyo,
announced today &t the grand opening of Mitsui Shopping Park LaLaport ANIDe@after thefifacility0) in Anjo City,
Aichi Prefecture, is to take place on April 18, 2025 (Friday).

The facility will be the third LalLaport facility in Aichi Prefecturand is djacent to Aichi Prefectural Route 47 with good
access from arterial roadsich as National Route 1, 23, and 4®reover, it has excellent transportation access, being
within walking distance of Anjo Station on tld&R Tokaido Min Line and Kita Anjo Station on the Nagoya Railroad
(Meitetsu) Nishio Lineand served by city buses.

The most impressive feature of the facility is a free rooftop, palniere visitors can enjoy playing without worrying about
the weather thanks to the large roof installgarea, the plaza is the largest in the Chubu and Kinki regions, with the largest
number of retaifacility rooftop playgroundtems in Japan. Furthermore, a central cutaway space inside the building house:
a stadium court, SAISON Stadiuraguipmentwith a largescale main screen, ribbon screens, and sound and lighting
equipment, providing immersive reabrld experiences ofarioustypes of events. The facility also has a lasgeale dining

zone that include a food court with the largest amount of seating in Aichi Prefecture, as well as bringing together a ricl
assortment of 215 stores in total, including 31 stores opening in Aichi Prefecture for the first time, offering enjoyment 1
visitors of all ages, tluding children, parents, and seniors.

The facility is designed to invigorate the local community. It will partner with Anjo City, Aichi Prefecture to support child
rearing, promote culture, sports, and local industries, mutual cooperation to prevent disasters, and industry and acade
collabaation with Aichi Prefectural Anjo Norin High School. Through thasgvities, Mitsui Fudosan aims to create a retail
facility that is rooted in the community and loved by local residents.



Facility concept &PLAY

Whet her syhooup pairoag enj oying experiences, in sunshine

Image of the exterior view Image of the rooftop park




<Features of the Facility> Details of each feature will be provided othe following pages.
Channel 1 A free covered rooftop park with theargest number of rooftop playground items

in Japan allowing play in all weathers

The largest number of retail facility rooftop playground items (46 items) in Japitim more than 60 types of play

activity

A stunning rooftop plaza with largest aréat the Chubu and Kinki regions (40,902.9(8,800 nd)

The largest covered space in Japan (approx. 22,68421f00 n?) allowing play in all weathers.

Six free rooftop areas for relaxation and enjoyment

Regular attractions held each day: automated clock with moving figures, bubbles, and Anjo Cloud Sea (dry ice mist)
A picnic experience in a unique rooftop setting (120 or more seats where food and drink are allowed, with takeout
menus provided by over 40 of the eateries in the building

Edutainment with chalk art

Channel 2 SAISON Stadiun® a stadium court providing high-impact, real-word experiences

SAISON Stadium is a stadium court located in a cutaway space in the center of the building, with ang6&a @

(730 n¥) and capacity for over 1,000 people

Immersive realvorld experiential eventdeliveredwith a 400inch large main screen, 3@egree ribbon screen, and
dedicated sound and lighting equipment

Multiple attractive events are planned, including sports and experience events for children

In between events, the space is available to all to use as a giant resting space in the center of the building, with over
seats featuring deviegharging facilities

Channel 3 A rich variety of 215 stores including 31 opening in Aichi Prefecture for the first time

31 storepening in Aichi Prefecture for the first timé7 opening inLaLaport for the first time

A large-scale dining zoné&*on the third floor, including a food court with seating for 1,250 people, the largest number
in Aichi Prefecture

Over 30 restaurants providing childéemenus

Catering to diverse needs from fast food to restauranenjoyinga leisurely meal

A full range of stores from highly refined fashion boutiqunetuding popular select stores and overseas brands to
stores for children and families

A collection offiexperientiab stores that have drawn attention, including eight new busfoessit stores

Conclusion of comprehensive cooperation agreement with Anjo City, Aichi Prefecture aimed at suppibating
rearing and promoting culture, sports, and local industry

Industryacademia collaboration activities with Aichi Prefectural Anjo Norin High Scchoo

Product design withwarenessf local specialty products and employment of local designers

Creation of a comfortable workirepvironmenfor local employees whsupportthe facility

Channel 5 Initiatives for realizing a sustainable society

Obtained ZEB Oriented (retail, other) based on BELS (Buildiogsing EnergsEfficiency LabelingSystem)
Obtained DBJ Green Building certification

Onsite renewable energgneratiorthroughinstallationof solar panels

Introduction of reservable EV charging services using renewable energy

Initiatives for coexistence with the environment

(*1 to *4)
Conducted market surveys in designated areas in the fiscal year ending February 2025.
Survey organization: Japan Market Research Organization



Channel 1 AFree Covered Rooftop Park with the Largest Number of Rooftop Playground
Items in Japan Allowing Play in All Weathers

Image of the rooftop park

The largest number of playground items on a rooftop plaza in Japan for allveather enjoyment of
play and dining

The roof features a rooftop park with the largest number of playground items in Japan, 46 item and over 60 types of p
activity in a total area of approximatedf),9029 ft2 (approximately 3,800 A The plaza is divided into six areas, allowing
visitors to circulate freely and enjadifferent play activities in each area free of charge. Approximagay604.2ft2
(approximately 2,100 #nof this plaza is covered by a large roof so that visitors can fully enjoy playing even on rainy days.
A wide variety @ play equipment to suit a wide range of age groups, an artificial lawn that can be used festyliemming,

an indoor waiting room where parents and guardians can also relax, and dedicated baby care room that can be used for ¢
for infants needare among the facilities that make this space suitable for both cldgvay and childearing by parents

and guardians.
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Six special features of the rooftop park

Q) Largest number of playground itemsplfaygraoured aiitl g
2Largest covered space for a re22ajb6fCflagpld oxiymape
B)Largest rooftop plaza area for a ret aid4o0,foddai3l,istp
4 Over 60 kinds of play activity with play equipm
B) Free access toobhe amnt dr ¢ n&r a awhewietd i (ofowde ranld2 @ rndcqd
i ndoor waiting area)

6) Equi wpedti Id rteohirlecatsst,f eedi ng room, and baby care
Six free rooftop areas for relaxation and enjoyment

()Pl ayground area 2l nfant play area

Multi -use playgroundequipmentand events
provide play experiences

A coveredplayground offering play for young
children and peace of mind for parents and

and children
Multiple swings argorovided, including the Morning Sun
Swings, which can also carry adults
(Three singleseat swings, two multiplseat swings)

6Cloud Advent ur sepldygougequpmentd 4 guardians

with nets and slides iAnjo Fun Farmo featuring p
Anjo Cloud Sea (dry ice mist) and bubble events held regularly young children

B Morning sun swing alJ4dNight Sky Chal k Par k
Swings providing popular fun for parents A creative space to

creative abilities
Children can use chalk to drdmeely on the ground and fence
Regular chalk art workshops by a chalk artist




®)Sunshine Adventure

An adventure playground area where
children can move around freely
Various equipment including the Big Sky Slider giant slide

and theLightening Balance Beam and Rain Cloud Steppin
Stones

B6)Pi cni c Area

A comfortable space where food and drinks
are allowed

An artificial lawn area of approximately 7,534.7 ft
(approximately 700 A) is available foffreely relaxing and
taking a break

It can also be used for picnicking on takeout food from insid:
the facility




A Host of Attractions! Various Ways to Enjoy the Rooftop Park

Daily Eventd Regular Attractions Include the Automated Clock, Bubbles and the Anjo Cloud Sea

(Dry Ice Mist)

The rooftop park features severakgular attractions for visitors.
These include the regular time notification provided by the music
actions of the automated clock and a bubble shower created k
bubble machine, as well as the Anjo Cloud Sea producedutiple
dry ice mist outlets operating simultaneously, all of which are
daily. In particular, the Anjo Cloud Sea produces a big cloud
every two hoursvith large amount of mistOther features include
dreamlike scenes created irconjunction with nightime
illumination

These regular attractions provide a special-waald experience
uniqueto theLalLaport ANJO rooftop park.

Regular Attraction Schedule (Held Daily) N

10:00 11:00 12:00 13:00 14:00 1500 16:00 17:00 1800 19:00 20:00

1"J".F'.F':r'nr' lrll LI

*Linked to nighttime illumination

UL EIERR(SlEE  Hourly on the hour

Hourly at 20 minutes
Bubbles past the hour

Announcement
At the opening
of the facility

Anjo Cloud Sea Hourly at 40 minutes
past the hour

Enjoy Playing and Dining with a Unique Rooftop Picnic Experience

Food and drinks are allowed in all areas of the rooftop park, so
facility visitors can fullyenjoy the park.

To enable the picnic experience to be widely enjoyed by many,
40 of the restaurants in the facility offer takeout menus. On the roc
there are also seats at tables for 120 people where food and dril
allowed,includingin the inside waiting room. Choose your preferr
takeout items inside, then enjoy them in the rooftop park.

T [
locationsthroughoutlapan every year. T;H
CHA L K $ldgan ifintroducing chalk art to Japanese cultare,
and through partnerships it is aiming to realize edutainment
programs that combine education and entertainment through
communicating the appeal of hand drawing with chalk and
promoting art education.

Upcoming Event Information
Free chalk art workshop by Aicbiorn chalk artist Satomi Mizuno
(planned for May 2025 onward)




Channel 2 SAISON Stadiun® A Stadium Court Providing High-Impact,

RealWord Experiences

An immersive space providing highimpact events through vision, sound, and lighting

(during events)
N T—— — -

_ DINING PLAZA_

§ 0

Conceptual image of an event held at$#dSON Stadiunstadium

In the center of the facility, a largeeale cutaway space will feature SAISON Stadium, a stadium court with an @@/t

ft2 (730 n?) and capacity for over 1,000 people. The lasgale cutaway space rising from the first to the fourth floors will

be equipped with a 48@ch large main screen and a 3f€gree wraparound ribbon screentbe second floor wall.
Combinedwith the latest sound and lighting systems, the space will realize an immersive experience like that of a professiol
sports game.

All kinds of entertainment, including live music or sports events and dance performances will be made more intense &
exciting with highimpact visuals and sound, and dynamic lighting. The periphery of the cutaway space will be equipped wit
dedicated spator seating and professional production equipnarablingthe space to be used not only for sports, live

music, and otheevents but also as a forum local community members to present their activities and engage in ne\

interactions.

Between Events Terrace Seating and Bench Seating Are Provided to Create a Giant Resting Sp

Between events, terrace seating and bench seating are provided for anyoresniaigecreating the largest resting space
inside the building. The space can be used by customers to take a break during their shopping, with approximately 440 s
including 110 with device charging facilitiesyailableto use with takeout food from the surrounding eating and drinking
establishments.

> ‘

ot 4 B 4 b =
Conceptual image of an event held at the SAISON Stadium stadium cc



Sport and Entertainment Events Can Be Viewed on a érge-Scale 406inch Screen

Overview of SAISON Stadium . . .
_Overview of special equipment

C_apacity: Over 1,000 people <Sound> 1F: YAMAHA CZR15 speakers (9 units)
Size: 7,857.7 ﬂ(73(_) nt) 2i 3F Sub-speakers (23 units)
(Stage 14 m wide x 5 m deep) | <Lighting> LED moving lights (14 units)
Other: Equipped with a presenter booth s PAR lights (22 units)
and changing rooms .
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&Y Main video screen and ribbon screen
Main video screen (400 inch)

Ribbon screen

A (Height 1 m x total circumference 70 m)

Multiple Attractive Events Planned Including Sports and Experience Eventgor Children

A number of attractive events will be held at the stadium court this spring. From sports to &hédesris, a wide range
of content will be provided for people of aljes to enjoy.

Hayato Sano Special Talk Show

Event date: April 18, 2025 (Friday)
To mark the date of the grand opening, a ribbotting ceremony will be performed by special guest Hayato Sai
TV personality from Mikawa. A special talk show event will be held with Mr. Sano, who is famous for his deep
his birthplace. The Mikaa-themed talk show will be an exciting event for local people visttiedacility on its grand
opening.
* Information about viewing the ribbecutting and talk show will be posted on the official LaLaport ANJO web.
in thecomina davs.

»,
O o]life 3 & Demo atllo S

Event date: April 19 (Saturday) to 20 (Sunday), 2025

A threeon-three exhibition match featuring woniseague teams representihg -
local Mikawa area will be held, produced by Evelyn Mawuli (a member of De (& 7%k o
Iris) who has represented Japan in woadrasketball. Spectators will see hig €l
pressure playyotop-level athletes and speedy games. A spe&gaionstratiorby

Ms. Mawuli and Japan representative athletes is also planned.

Tom and Jerry Bowling by VILLAGE VANGUARD

Event date: May 16 (Friday) to 25 (Sunday), 2025

An experiencaype popup store themed on a visit to a bowling alley by Tom and J
will be open for a limited time from May 16 (Friday).

TOM AND JERRY and all related characters and elements CE &Turner
Entertainment Co. (s25)

ANJO Sports Festival for Everyone in LaLaport ANJO

Event date: June 16 2025 Sunday)

The stadium court will host sports events aatellitevenue for the ANJO Sport:
Festival for Everyone (sponsor: Anjo City/AISIN CORPORATION). Events are
planned with SeaHorses Mikawa and &isin Wings Attending athletes, program:
schedules and other event details will be announced in the near future. Stay tt e X ;
The ANJO Sports Festival for Everyone is designed to respect diversit , R\éspelcl\tlfgrﬁggjs% Lo
fieveryon@ to enjoy, regardless of age, sports experience, or disability, so ttr  KEZEE™ ~g g -

many people as possible in the local community can enjoy sports. 2

* Details of each event will be announced as they are decided.
* Please note that event contensigjectto change without notice.



Channel 3 A Rich Variety of 215 Stores Including 31 Opening iAichi Prefecture for the First Time

A Food Court with the Largest Number of Seats in Aichi Prefecture (1,250 Seats) and a Variety
Restaurants Together in a LargeScale Dining Zone
On the third floor of the facility, a larggcale dining zone is provided, comprising 18 food court stores and 13 restaurants.
The food court has 1,250 seats, the largest number in Aichi Prefectwehdioceéhe comfort for customers visiting the
food court, approximately one third of the seats are equipped with device charging facilities.
Over 30 of the restaurants and food stordhéracility offer childrers menus to welcome families with children. A full
line-up of stores is ready to cater to custorddigerse need$rom fast food available for takeout to restaurants offering a

leisurely dining experience, including 18 stores opening for the first time in Aichi Prefecture, and 25p&tonegfor the
first time in LaLaport.

Image of the largscale dining zone entrance Image offood court customer seats

1,250 seats (the largest number in Aichi Prefecture),

and over 400 seats with device charging facilities
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First in
Aichi

Firstin
LalLa

First store in a
shopping center

Store opening in a
new format

First store in
Aichi Prefecture
First store in
LalLaport

Food Court
Firstin

Onikuya
Enjoy Beef! First in
On Parade of meat dishes made W
Hokkaido brand beef "Kitaushiri'
and other carefully selecte
ingredients!

Enjoy a great time with deliciout
meat dishes.

Firstin
Aichi

Isomaru FisheriesDining Hall
You can enjoy a wide variety of riC: g
bowls familiar to Isomaru Suisar
such as the tuna rice bowl made wi ® =
high-quality tuna, the Isomaru four
color rice bowl topped with foul
types of topping, and the voluminot
seafood overflomng rice bowl.

Wo% - Cusel

RRERR

@

HAINAN J EEFAN

SHOKUDO

At HAINAN JEEFAN SHOKUDO,
you can enjoy authentic Asian flavol
such as Singapore's national dis
Singaporean Chicken Rice, Thailanc
popular Gapao Rice, and Vietnarr
signature Pho.

Firstin
Aichi

Firstin
LalLa

Tori shokudo

Firstin
TANITA CAFE
A perfect balancebetweenhealthy food

from TANITA CAFE with half a daily -
portion of vegetables and specialty chick
dishes from Tori shokudo

The ultimate aHin-one dish!

A combination of delicatessen items fronm
TANITA CAFE, full of vegetables, with
chicken karaage and chicken nanban fro
Tori shokudo

O&E ~ YU AT

GYOKU

A rich seafood soup made b
simmering a large amount of seafoc
over extremely high heat with por
bones and chicken carcasses as
baseThe noodles that go with it ar
made from carefully selectec
flavorful wheat, and are speciall
made to have a chewy texture,
smooth feel in the mouth, and

smooth texture that brings out the ft
flavor of the wheat. Topped witt
dried bonito flakes hiis is a gem you
should definitely try.

Firstin
Aichi
PR IIBHL

X x<

Spicy Noodle Shop Masumoto
The aiginal spicy noodles havbeen
continuously evolving since the
shops was founded in 1987.

The perfect blend of chili pepper:
garlic, Chinese chives, minced me
eggs and Masumoto's secret so
will have you hooked after just on
bite. You'll find yourself saying, "It's

spicy! But it's delicious!"

il 5

karameny

o e
Bl

-masumoto®

The birthplace of takoyaki:

First in
Aizuya, Tamade, Osaka
This is Aizuyds first store in Aichi
PrefectureFounded in 1933t isthe @M iANi4 4 (B
restaurant that originatethkoyaki.
The original takoyaki batter is
seasoned with Japanese dasbi e
create aTakoyakithat seals inthe
umami of the octopud he restaurant
also serves Radigaki, which is the
original takoyakj as well as salt
flavored fried noodles and gree
onion pancakes.

CHUKASOBA TAIGA
JOSUISHIKI

We are pleased to annountte
second Chuka Soba Taiga store
Yanagibashi Market, now
marking its 10th anniversary.
The ramen is made with soy sau
made from carefully selecte
soybeans, and has a light chick
broth with rich back fat, making i
a ramen you'll never tire of, ni
matter how many times you eat i

First in
SC

Firstin
FFETUH

AT
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Other Stores
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Restaurants and Cafes
Firstin First in
Aichi SC

Cuisine and Parlour

. LalLa format
Based on the concept of "deliciot

L O HIEeN-7- Y 0 S H I M

food and desserts,” you can enj
sweetsand drinksmade with plenty
of fruit and YOSHIMI's signature
dishesservedelegantlyon plates.
A restaurant with an exciting hint ¢
elegance for diners of all ages eve
time they visit.

AWKkitchen

First in
A modern ltalian restaurant thm
takes pride in its pasta dishes m

with high-quality ingredients anc
dishespacked with vegetable¥.ou
can enjoy a salad bar made wigg

superfoods from contracted farme
and all over Japarincluding here in ¢
Aichi Prefecture :

Takumi Gatten Sushi
Traditional Tokyo-style andcreative
sushi prepared using expert
techniques. Sushi chefgith expert
knowledge of ingredients
demonstrate their skills right in fron
of your eyes!

From high quality ingredients
shipped directly from their
production area tdnnovative and
casual creative sushi, Takumi Gatt
Sushi offers an expansive ment
proposing dining styles to match tt
inaredients

Firstin
Aichi

RV

Yakiniku Restaurant

Kyoshoen

Kyoshoen, has been loved |
Shizuoka for 65 vyearsfor its
delicious traditional flavors. Oui
mission is to pass on tradition:
flavors, and to show customers tt
taste of real yakiniku.

The secret to its deliciousness is t
combination of carefully selected
ingredients and a secret sauce tl
has been handed down through t
generations. We promise that o
tasty dishes will make you smile

Firstin
Aichi

12
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WASHOKU HANAHANA
Hanahana serves wild yam ar
traditional Japanese cuisine that
good for the body.

At Hanahana, we pride ourselves 1
our Japanese cuisine that warms 1
body and soul, using rare ingredier
such as wild yam and seasor
ingredients!

We are a restaurant where you c
casually try the rare wild yam, an
we serve wild yam dishes with th
hope of improving our customer:
health.

First in
SC
First in
LalLa

VEGEGO

Onuresiktan & CAFE

Beauty and health start with food. /
VEGEGO, you can enjoy Koreal
home cooking in a set meal sty\ge
offer a wide variety of combinations
making this the kind of store you lD C
want to visit every day. v

WACAFE TSUMUGI
A Japanesstyle @fé with a cozy

. LaL
space that incorporates Japane S

motifs and colors (indigo blue), an
offers a selection of Japanestgle

drinks, food, sweets, etc. They ser
Japanese tea from Taifu Koshunf
Main Store, a longstablished tee®
shop with a history of 160 years.

A7z

Tsumugi

First in
Dacafe
Dacafe was started in a sma
supermarket.

@cofa

With its first store in a Lalaport
Dacafe will utilize its background a
a greengrocer to deliver offering
filled with fruit, such as fruit 5-
sandwiches that have created quel
of over 100 customers and crush 9
ice that sees nestop orders all
summer.

Other stores
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1F Gourmet Street offers a full range of foods and drinks, including offerings from local stores
and fresh produce, meat, and seafood

fiGourmet Street enriches daily living by bringing together a wide variety of stoksling Anjo Market, which features
fresh produce, meat, and fish, as well as grocery, delicatessen, sweets, aselstarbght meals.
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1% DELI Green gourmet beasi rapa, Labuode

<1F Gourmet Street>
Grand Marche of Selected Honba Shimizu Suisan
Fruits and Vegetables Fresh seafood delivered direct
Grand Marche of Selected Frui : from the market byHonba Shimizu ® —
and Vegetables" offers fres Suisan.
vegetables and fruits carefull Seafood is carefully selectedth a
selected at thmarket every day a ‘5'::43?;;" professional eye at the market eve
affordable prices. We will continu :,7:?'L§1~ morning and sold on the same d¢
to focus on quality and decora 6 ensuring exceptional freshness.
your table with  seasons 7

agricultural products.

SENRIYA GRAND MARCH E
An amazing butcher has arrived! m GRANDE MARCH offers a variety JEET
popular Osaka butcher NIKUKO of ways to enjoy alcohol in your dail
SENRIYA is opening its first store ir &= life, from gifts to everyday
Aichi Prefecture. BENRIYA serves “ occasions, such as Wine and Fruit {
freshly cut meat directly from the sourc ~ “47°* alcohol lovers and Seafood and Sa
carefully selected by experience 4?5_ for tonight's evening drink.

buyers. )

Please also try their delicious roast be '
croquettes, and pork cutlets.

14



Seiyu

We offer fresh and tasty products at reasonable prices. We offer ori
products such as our private bramdinna no Osumekitsukand Shoku no
Saiwai, foods carefully selected by our buyers, and specially prepared d

Spanish OvenPan no Tora
We are a triple worldecord holding
bakery in the categories of sandwi
bread and fried curry bread.

We stock around 120 types of fres
baked bread every day from ear
morning until evening. We look
forward to serving you.

First in
SC

First in
LalLa

ARAVE
ora Nob3

Buttery

As our name Buttery suggests, v
make fragrant sweets using only tl
finest butter.

Firstin
LalLa

We use cultured butter to bring ot~ ... e

the original flavor of butter, baking
our goods with only the power tife
ingredients.

Enjoy the best moment when yot
baked goods are freshly baked.

GOCHISOYAKIMUSUBI

ONIMARU

A specialty rice ball shop wher
more than 20 freshly made onigi
line the shelves, offering the joy ¢
choosing as well asavoring. The
signature item Gochiso Yaki
Musubi, is carefully grilled over

charcoal and served with rice cooke A ==& .
to perfection in a traditionglot '

LalLa
BSEIYU

shiawasenoeki
This patisseriés a local favorite here
in Anjo City, delivering fitickets to
happinessin the form of cakes.
We offer cakes and highuality
baked goods made witbare from
locally sourced ingredients.

First in
SC

Green Gourmet
Green Gourmet sells Rock Fiel

brand products such as RF1 a g

Kobe Croquette.

With fresh salads and special dish

that make the mosf the ingredients, G cen gourmet
we offer a variety of dining option:
to enrich your life.

H&F BELX

This is a specialty store that offers ¢
types of norcaffeinated tea, mainly
rooibos tea.

We have a wide variety of teas th
are safe for children and pregna
and breastfeeding women.

You can find your favorite tea leave
in our shop-style tasting room.

T Fyincison Foabiessm
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Other stores
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Sel It Donut

A Full Line Up of Stores for Any Scenario from Daily Shopping to Special Occasions

The facility brings together stores that offer daily convenience as well as embodying the cofi&eht?of, d which

offers special experiences for speciatasions

In addition to daily necessities, an extensive lineup of leabpbisticatedashion brands in the NisiMikawa area

enables visitors to enjoy the latest trends in the Anjosithaut needing to visit the urban areas. Furthermore, with a full
complement of neviormat entertainment facilities, visitors can enjoy spending time with families and friends in movies
and activities. The facility aims to be a new hub for the local commuritctmnects the ordinary and the extraordinary.

Focus Stores Embodyingi&PLAY 0
Cinema World

The Cinema World cinema complex features 10 screens with seating for approximatel
people, as well as the first IMAX and Dolby Atmos theaters in Niéikawa, and the first

JBL PREMIUM THEATER in Japan. It will open along with an amusement areafents @

and children to enjoy. An entertainment space will also be provided in conjumdgtio 4 R onro-we

. CINEMA WORLD
CinemaWorld. T e

Takara Tomy Planet

The first Takara Tomy Planet to open in the Tokai region! Takara Tomy Plau
a toy and play park that infuses the world of Takara Tomy toys siRhARAIL , AT

LICCA, and ANIA, with the latestigital technologies. 5

Based onthe concept thatiplay creates passiolthe park provides the nex
generation of play experiences.
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LOGOS SHOP & PICNIC

A direcly managedtore of theggenerabutdoor brand New
for

LOGOS. LaLa mat
The whole familycan enjoy camping goods, a ca = : =
where you can enjoy a picnic atmosphere, and a c
store that is popular with childrefiake a break from
your everyday routine and enjoy a fun time!

SHOP & PICNIC

First in First in
Aichi SC

Moff animal cafe / Cat Café MOFF
Interacting closely with thanimals offers an appealing and soothing experience, ar

opportunity to learn about the importance of life, think about animals, and ultimate <y ﬁ
consider their environment. These cafes provide a place to engage with them. Mof

& MOFF
and ST

and ST is anultibrand store offering over 30 Adastria Group brands of wémeneds, and
kidé apparel. The store provides a new store experience with select, curated items anc qnd ST
from variousbrands.

Sophisticated Fashion Apparel and CosmetiBrands Unique to LaLaport

AIX  AVIREX @ Wowpiow EDDIEBAUERS: [ IH\GHAfel: |30  LacosTE @=

[
(K)
B MEDOC w —owares, PO L0 relume
RALPII LALREN JOURNAL STANDARD
NARCIS
””‘% TAKEO rommy = nitricer . USAGI @
Re:MAKE KIKUCHI ONLINE STORE UNITED ARROWS OO D GUSE
COSME green label relaxing

A strong lineup of stores catering to familiesand kids

First in
@ Aichi

iused ~inimal petit main  |Lovetoxic

‘
o w0 ® &/

Genki-Kids® '

IEEmooRsTAR MARKEY'S |OV

ne
.O

> . N

0.7 % iz Apartment label
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Large-scale stores foenriching lifestyles

ABC-MART OSHMAN'S' @smart Francfranc [€]¥] vviNe Houst. LOWYA

GRAND STAGE
First in
Aichi - X1 @),

- VictoriaG 0 |
LQH: |ENR 5 TANABE o EYAMADA
me

Service stores supporting daily living

Telecommunications carrier Home and lifestyle / Insurance
First in First in First in

First in fNew .
ormal
— SoftBank IFThA o
AUl Style dscomo mpE (‘9_ _
"SE Y’mobile R L AR SUUMO

KIT PLUS achabin

First in
LalLa

e
O. TOYOTAHOME LIFE DESIGN STUDIO

Other First-Time Stores

1
F% Briusant Caena @ MAKI+IZE LEAPS

Apparel store to lead the movenent.
Py WhAT'S ot

First in
Aichi

UPDA

produced by Tabio
First in First in
LaLa LaL
e First in NE
LalLa format
hEHOR

Duft House

First in
LaLa

= ILD5EE K==

Tty PEHEEaE

Firstin First in Firstin First in Firstin Firstin
Lala SC LalLa Lala Aichi Aichi

3 -
Alhey #37ae CARCOMS
‘ney Color Foam vy INORAD STUDIO @ A R C
Hair theme park o
First in First in First in
Aichi LalLa Aichi ScC
First in New
LaLa format

esws-shEo/ Lt WACOQOAL is
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Mitsui Fudosan and Anjo City concluded a comprehensive cooperation agreement on February 21, 2025, aimed at furi
revitalizing Anjo Citythroughstronger mutual ties. Specifimitiatives under consideration include holding a chiring
consultation event in the facility, private hire of the rooftop plaza for kindergarten children in the city, Anjo Tarstivata fe
pre-events, and sales fairs for special agricultural products of Aitjo I@itsui Fudosan aims to utilize the LalLaport retalil
facility platform to support chilerearing, promote culture and sports, encourage local industry, and promote mutual
collaboration and cooperation on disaster prevention, thereby supporting regional revitalization.

Items for Collaboration and Cooperation

(1) Matters r erlemareidng os wphp d rg ‘

devel opment of evdoauocagipaed R T AR T T EPS Lt
(2) Matters rel at ed to pr omg WEEY VAN EE A T b
B)Matters related to pr omg

production for |l ocal <coi
4 Matters related to disag

damage countermeasures
B)Matters related to infor

area exchanges
) Matters related to pr omg
(7) Mat t ers sruglgantrd ds etnoi or s a . ‘

di sabilities Hed A | | A A L
8 Matters rel a 5a tﬂE.E‘I‘t ¥y = EDGTIJTI‘!. Signing ceremony of the comprehensive cooperation agreer
9 Ot her contributions to i with Anjo City

regional revitali zati on (Left: Anjo City Mayor Motohito Mitsuboshi /

Right: Mitsui FudosatManagingOfficer Masakazu Hidp

The facility will contributeto the development of the Mikawa regi@abundant agricultural culture through industry and
academia collaboration with the nearkighi Prefectural Anjo Norin High SchodWlitsui Fudosarplans to use the advanced
agricultural technologies and knowledge of Anjo City, sometimes referred tofidahmark of Japaato cultivatethe next
generation of agricultural humaasourcesand increas¢he value of local specialty products. There are also plans to sell
fresh agricultural products and processed producttatdd by students of Anjo Norin High School inside faeility,
providing a space to support the efforts of the young members of the community.

&

Ay

I_—|igh School

- 5 e
Image ofcollaboration with Aichi Prefectural Anjo Norin

The facilityés architectural design reflecam awareness of the local history and specialty prodii¢ts.external cladding

motif features the warp and weft of spfatoric from a former spinning mill (part of the Anjo factory of Kurabo Industries
Ltd.), and the special bricks produced in the Mikawa region. The external landscaping uses paving materials and bri
produced in MikawaThe interior features furniture made with wood grown in Aichi Prefecturadtlition the interior
features a sign wall installation by the Anjo Gliitgadquartered desigrfice, Switch, and interior decoration by a popular
local artist of Aichi Pefecture, Tetsuji Aoyama. Through the use of manufacturing with strong local ties such as this, Mitsu
Fudosan aims to create a retail facility that offers visitors a sense of Mikewataindustry and culture.
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Materials produced in
Aichi Prefecture )

=UIHPAVSFVGCAS

Sign wall image

A for Anjo 8 Communicating the Attractions of LaLaport ANJO

Thevariousattractions provided by thacility are communicated from four perspectives, takireg

A of Anjo as the theme: Atelier, Action, Academy, and Agriculture. A special landing page has
launchedonline with plans to communicate information about the facility design, events, and

aspects. Mitsui Fudosan will provide information tlee public so that they can fully enjoy the appe

of the local area.

Creation of a Comfortable Working Environment for Local Employees Who Supporthe Facility

The facility has four employee break rooms with an emphasis on design and convenience, aiming to realize a comforte
working environment animprovedemployee satisfaction for the local employees who support the operation of the facility.
Fully equipped with various functions and well designed, the rooms provide a space that employees can use easily
comfortably.

AMobile phone charging points
A Fre e -FWi

ASink for brushing teeth
AMakwep corner

ADedicated convenience store fag =
ADedi cated employee smoking ar L oy ——
ADi scounted of fienmpsrsoavaefl f s DV & ¢ e S| = “.\

Computer generated image of employee loun
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y'Support for employee recruitment for tenant stores, holding of group recruitment events and exlaetitigs

To supportemployee recruitment ahe stores, LaLaport ANJO Recruiting Center (outsourcing partner: AIDEM Inc.) has
been setip, and will hold a series of employee recruiting drives in the form of group recruitment events and explanatio
briefingsstarting from November 28, 2024 (Thursday).

<Group Recruitment Event and Explanatigniefing Schedule>
Date, Time and Venue

6th Event | March 11, 2025 (Tuesday) 11:00 to 16:00 at Hotel Grand Tiara MiNagbya

*For the latest details of thevent, please refer to the website beforehand.
Recruitment website: https://jagear.net/Ipanjo/

LaLaport ANJO Recruitment Center Outsourcing partner: AIDEM Inc.

Company Overview

y Head office 1-4-10 Shinjuku 1Chome, Shinjuktku, Tokyo
YVPresident and RepRyekabagamat i ve Director
VEst abl i s hFeleuaty 1971
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Towards realizing a sustainable society, the facility is working to acquire various typdsrofl certification related to the
environment, and is taking steps to reduce its environmental impact such as actively introducing renewable energy, wt
has a lower impact on the eddtenvironment.

At this facility, as part of a plan to promote carbon neutral design, Mitsui Fudosan re |§ELS .
theamount of its design primary energy consumption by 30% or raoabling it to obtain
ZEB Certification (retail, other) through an evaluation based on BELS.

ZEB Certification enlists a certification system applicable to buildings with a total f
area ofover10,000 m2 (approximately 107,639 ft2) for which actions are taken to act
greater energyonservation, in addition to making use of hggrformance building
envelopes and highfficiency energysaving equipment. Thifacility is classified as a
department store under criterfar granting ZEB Certification, defined as achievir
reduction of primary energy consumptiamounting to 30% or more with ggect to

facilities such as hotels, hospitals, department storemagting places.

The scope of the complexds ZEB Orient
which excludes the floor area occupied by its eating and drinking establishments from the
total floor areaof the commercial building.

The facility has earned the highest fistar rating from the DBJGreen Building
certification program, which evaluates environmental and social contributions from &

ESG perspective. ?v 3
DBJ Green Building Certification is @rogram for certifying properties in which ’Q;
consideration has been given to society and the environmentadimigistered by the DBJ Green Building

Development Bank of Japan and Japan Real Estate Institute and assigns a rank from AV

) ) ] . . . 2024 Plan ©OQ00
tofive stars. Along with overall environmental performance, it evaluates diversity and loci
environmentonsiderations as well as stakeholder collaboration and other areas.

The facility is fitted withapproximately3,600 rooftop solar panels through a
collaboration withDAIWA HOUSE INDUSTRY CO., LTD These will create
renewable energy onsite with an annual power generation capacity &
approximately 2.19 million kWh, among the largest for a LaLaport facility. &
The green electricity obtained through this power generation can be provideg
common areas and stores in the facility, and is expected to meet more than
of the annuaglectricityusage inside the building.

Image of rooftop solar panels
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The facility will feature 10 reservable EV charging stations providdelbyGO inc in its multistory parking garage. Users
can use a dedicated app, My PLUGO, to checlatadability of the charging stations, as well as to reserve and pay for them,
enabling reliable and smooth charging.

In addition, the service is a green charging service that uses electricity from renewable energy for all of the charging. Tt
environmental value of thaectricityfrom renewable energy acquired by PLUGO inc. is shared with the facility, thereby
helping to realize a sustainable society.

Provision of Procurement of

Charging station certificates certificates from Renewable energy
installation partner corresponding to the non-fossil electric generation
Power charging electric value trading provider

power amount market

& | PLUGO |[&— o

Grid power

(Referencé)
PLUGO BAR made by PLUGO inc.

Giving consideration to the wide agricultural and green spaces that surround the facility and the Toyota Anjo Cycling Ro
and the Meijiyousui Irrigation Canal, which run adjacent to the facility on its east side, the facility will actively promote
greenng of the roadside and the site, formingnetwork of trees and green areas to create a lenglronmentthat is
considerate of biodiversity. Inside the facility, LaLaFOREST, a forest that will grow together with the facility as tbé heart
its biodiversty, and Memorial GREEN, a large preserved tree ftobeexisting site, are provideadlith the aim of achieving
coexistenceavith the localenvironment

ylayout diagram showing the greening of the roadside and the site
Welcome GREEN

Vegetation is planted along the  roadside to
welcome visitors as the face of the facility.

1 T

Memorial GREEN
A large preserved tree passes on the memory
= - of the site and helps to create volume in the
green space.
i Cycling GREEN
\ A green belt integrated with
LaLa FOREST \ the Toyota Anjo Cycling

A forest that will symbolize biodiversity and 3 Road
grow together with the facility. A variety of u
trees and water areas are provided, with an

emphasis on trees that attract birds. V

Connecting GREEN

Greenery connecting the facility
with the surrounding environment.
The design ensures tree pitches
that can_ serve as corridors for
living creatures.

23



Yy Map of the area around the facility

Kurabo Industries
Limited Anjo
Factory

FY 4

Aichi Prefectural
Anjo Norin High
School

Anjo Sports Park

-~/
0

\J
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Attachment 1  Plan Overview

Location 9-30 Daitacho, Anjo City, Aichi Prefecture

Facility name Mitsui Shopping Park LaLapoANJO

Access Approx. 18minute walk from Anjo Station on the JR Tokaido Main Line
Approx. 4-minute walk from Kita Anjo Station on the Nagoya Railrdéighio Line

Site area Approx. 1,136,000 ft(approx. 105,500 A

Structure and scale

Retail building: Steel structure, four floors above ground (stoiés)1
Multistory parking garagefhree steel structures, six floors above ground

Total floor area

Approx. 1,841,000 ft(approx. 171,000 A&
Retail building: Approx. 1,087,000?ftapprox. 101,000
Multistory parking garage: Approx. 752,397 fapprox. 69,900 A)

Store area

Approx. 649,064 ft (approx. 60,300 A)

Number of stores

215 stores

Parking spaces

Approx. 3,500 vehicles

Operating hours

Retail and food court 10:021:00

Restaurants 11:022:00

* Closing times will vary between stores.

* A few stores havelifferent opening hours from others.

* Opening hours may change. Please check the latest information on the website.

Schedule Construction start: October 2023

Opening: April 2025 (planned)
Architects Basic design: Tokyu Architects & Engineers INC.

Actual design/supervision: Kumagai Gumi Co., Ltd. licensed first class ardiritect
Contractos Retail building and outer construction: Kumagai Gumi Co., Ltd.

Multistory parking garage construction: IHI Transport Machinery Co., Ltd.

Operation and
management

Mitsui Fudosan Retail Management Co., Ltd.

Environmental design

LAND ART LABO INC.
TANSEISHA Co., Ltd.

SPACE CO., LTD

OHTORI CONSULTANTS CO. LTD.

Facility teaser website

https://mitsuishoppingpark.com/lalaport/anjo/teaser/
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Attachment 2 Map and site layout

Multistory parking
garage A
Main
Building

Multistory parking|
garage B

Multistory parking|
garage C

Attachment 3  Floor layout
1st Floor ¢ 2nd Floor

JI L

-~
<
|
>

& 3rd Floor

.

& 4th Floor
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Attachment 4 Map

<Wide area view>

Interchange

Mitsui Shopping Park

l e | ® LalLaport

Kariya ANJO

Station

Mikawa Anjo
Station

e JR line

Okazaki
Station

Meitetsu Mikawa Line
Meitetsu Nishio Line
Meitetsu Nagoya
Main Line

e Toll road

s National highway

| I §

<Closeup view>

@ Anjo Norin, ' High
School @ @

Anjo Oike a»

Kurabo Industries
Limited Anjo Factory

Anjo Norin Koko
Higashi

Mitsui Shopping Park

| o | * LalLaport

ANJO

Daito -cho Nishi

a» Anjo Chubu
Shogakko

Daito -cho

Daito -cho Minami @

Anjo Eki Kita




Attachment 5 Environmental Designers

An introduction tathe partners who mainly constructed the environmental design in the planning of this facility.

yGrand Design and Exterior Design
Name: LAND ART LABO INC.
WEB https://www.lal.jp/
Designer: Hiroshi Shimizu
Main experience
MITSUI OUTLET PARK
YOKOHAMA BAYSIDE
Basic planning and environmente
design (2020)
LaLaport TAICHUNG
Basic design and interior environmer
design (2023), etc.

yMall Environment and Stadium
Court Design
Name: TANSEISHA Co., Ltd.
WERB: https://www.tanseisha.co.jp/
Designer: Junichi Takahashi
Main experience
LaLaport TACHIKAWA TACHIHI
(2015)
WC route sign graphics
LaLaport FUJIMI (2015)
Common area around cutaway sectior
kids room, etc.
Environmental design
LaLaport SAKAI Environmental
design (2022)
Stadium court and common mall for all
buildings
Food court and food hall environment
design, etc.

yYRooftop Plaza and Food Court ylLandscape Design

Design Name: OHTORI CONSULTANTS
Name: SPACE CO., LTD. CO. LTD.

WEB: https://www.space WEB: http://ohtoric.com

tokyo.co.jp/ Designer: Natsumi Muraoka
Designer: Hiroy&ajiura Main experience

Main experience

LaLaport SHONAN HIRATSUKA
renewal (2023)

Outdoor plaza environment and
food court environmerdesign

Art direction

Lalaport SHIN MISATO renewal
(2023)

Outdoor plaza environment
design, eterior design etc.

MITSUI OUTLET PARK
KURASHIKI (2011)
LalLaport 1IZUMI (2014)
LaLaport EXPOCITY (2015), etc.
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Attachment 6 List of Stores to Open(2015 stores announced this time)

Fashion 42 stores

Womenos clear

Wo menos USAGI ONLINE STORE

Womenos DISCOAT

Wo men 6 BELLUNA

Womends, menods AZUL BY MOUSSY

Womenods, menos Champion

Womenods, menos Tommy Hilfiger

Womends, menods TOKYO SHIRTS

Womends, mends ORIHICA

Womendés, mends, chil GU

Womends, mends, chil WOODY HOUSE

mle()St?Ieegr(])o%ss . hmdnm&dsends, f and ST

m’eost?l;gr(‘m%: »omenos, chill caopanic TYPY

Womendés, mends, fash| AXARMANIEXCHANGE

Womends, mends, fash| LACOSTE

Womends, mends, fash| LAKOLE

Womendés, fashion acc| MEDOC

Womends, fashion acc| ONWARDCROSSET SELECT

Womends, fashion acc| Techichi/lLugnoncure

Womenodés, fashion acc| grove

Womends, fashion acc| OPAQUE.CLIP

Womends, fashion acc| Honeys

Menos G-LAND EXTREME

Mends, womenods, chil Polo Ralph Lauren

Mends, womends, f ash| EddieBauer

Mends, childrenés, w| coca

Mends, womeno LEAPOGS n

Mends, womenods, acce| AVIREX

Mends, womends, acce| FREAK'SSTORE

Mends, womends, acce| WEGO

Mends, womenos, fash| MAKI+IZE n

Mends, womends, fash| THESHOPTK

Mendés, womends, fash| JOURNALSTANDARD relume

Mends, related acces| TAKEOKIKUCHI

Mends, womenods, hil BILLABONG

Mends, womeno6s, chil QUIKSILVER

Mends, wo meanddothings e c o| ANTIQULTURE

Menos womenaos chil UNITED ARROWS GREEN LABEL
’ ' RELAXING

Childrenb6s, womenos Lovetoxic

Fashion Levi's® Store

Fashion/ Womends/ Fash

Enchante LoulLou

Kimono and furisode sales, furisode rental,
kimono dressing classes, secdrahd services

Ichikura Kimono Marche

* The above list is current as BEébruary27, 2025, and is subject to change.
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O Fashion Accessories, Accessories, and OtherSt@®s

Type Name of store Fir_st i_n Firstin First in New
Aichi SC LaLaport format
100 yen shop DAISO
Outdoor goods, apparel, related accessories,| Logos Shop & Picnic
food n n n n
Accessories LUNA EARTH
Accessories LUPIS
Apple products specialist store C smart
Interior, lifestyle goods, apparel KEYUCA
Interior, lifestyle goodsservice, and other KURASHI NIWA ' IE KIT PLUS n n n n
Inner wear, leg wear GUNZE
Ethnic accessories CAYHANE
Toy vendingmachines, variety accessories CAPCOM CAPSULELAB/Character Cap n
Furniture and interior accessories LIVING HOUSE.
Furniture, interior LOWYA
Furniture, interior goods Manabe Interior Hearts n
Electric appliances YAMADA DENKI Techland
Footwear SAC6S BAR
Korean cosmetics COSME Re:MAKE n
Childrend6s, accessor minimal n
Children6s, accessor petit main
Childrenb6s, accessor MARKEY'S
Kitchen accessories, food 212 KITCHEN STORE
Socks, legvear KUTSUSHITAYA UPDATE n
Mobile phones au Style
Mobile phones SoftBank
Mobile phones docomo Shop
Cosmetics, pharmacy, accessories, food Matsumoto Kiyoshi
Cosmetics, related accessories Parfumcosmeteria
Cosmetics NARCIS
Childrenés footwear Genki Kids
Automobiles, other related products Aichi Toyota
Handicraft suppliers, fabric Handicraft Center Dream n
Footwear ABC-MART
Footwear, apparel, outdoor equipment ABC-MART GRAND STAGE
OSHMAN'S
Jewelry BRILLANT CAETLA n
Jewelry VERITE
Jewelry Milluflora
Furniture, accessories Color Foam by INOAC n

Furniture, accessories, room wear

B-DESIGN by JIBUNMAKURA

* The above list is current as Bébruary27, 2025, and isubject to change.
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O Fashion Accessories, Accessories, and Other 73 Stores
Type Name of store Fir_st i_n Firstin First in New
Aichi SC LaLaport format
Smartphone accessories ABstore
Sports and outdoor equipment SUPER SPORTS XEBIO Victoria Golf L-
Breath X'tyle
Fresh flowers, food, and flower accessories Karendo
Lifestyle goods 3COINS+plus
Lifestyle goods Flying Tiger Copenhagen
Lifestyle goods Francfranc
Lifestyle goods one'sterrace
Lifestyle goods StandardProducts
Lifestyle goods Style
Lifestyle goods MUJIRUSHIRYOHIN (Muiji)
Lifestyle goods Loft
Lifestyle goods, furniture NI TORI EXPRESS
Lifestyle goods, fashion accessories CHELSEA New York
Socks, inner wear tutuanna GRANDE
Digital play space, toys Takara Tomy Planet n n n
Trading card sales, buying, events Card game shop Plays n
Variety accessories OLYMPIA neo n n n n
Variety accessories OLYMPIA Apartment Label
Variety accessories, secoiménd goods, etc. VILLAGE VANGUARD
Pet, pet accessories, trimming, hotel ONELOVE
Baby goods KATOJI
Buddhist altars and equipment I ncense and Buddhi st n n
Seconehand clothing, fashioaccessories Trefac Style n
Fragrance accessories, food Kaorinohatake Duft House n n n n
Headwear, hair accessories 14+(ICHIYON PLUS)/yutté
Books, stationery, accessories BOOK STORE KUMAZAWA
Mat erni ty, b adedssere? , Akachan Honpo
Glasses KANEKO OPTICAL
Glasses, sunglasses JINS
Glasses, sunglasses Kikuchi
Glasses, sunglasses, eyewear accessories Zoff
Imported automobiles, other related products| RC Import Car Gallery
Lingerie aimerfeel
Lingerie WACOAL is n n n n
Womenés footwear WA ORiental TRaffic
Traditional Japanese goods oribe

* The above list is current as Bébruary27, 2025, and is subject to change.
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9 379

Type Name of store Fir_st i_n Firstin First in New
Aichi SC LalLaport format
Animal café Moff animal cafe
English conversation school NOVA StationFront Study Abroad
Fortunetelling _Llj_rana@notoumeikan/toumeigakuin /
omei Academy
ATM Toyota Shinkin Bank ATM
ATM Seven Bank ATM
ATM The Hekikai Shinkin Bank ATM n
ATM Okazaki Shinkin Bank ATM
Music school Tsuruta Musical Instruments n
Specialty purchasing store KOMEHYO Purchase Center
Specialty purchasing store Buy-Back Musubi
Ophthalmology anjo eye clinic
Cobbler, bag repair, key cutting Riat!
Mobile phone repair Smartcool
Childrends English || ggpaENGLISHACADEMY
Contact lenses eyecity
Service Dr.stretch
Service Cut Factory
Service Hair Color Fit!
Service Raffine
Dentist anjokizunasika
Photo studio STUDIO ARC n
Homerelated seminar and consultation serviq g umo counter
Cinema CINEMA WORLD n n
Abacus school Abacus S (pachipathikug ®
Gymnastics classes NEiS Gymnastics Class
Lottery tickets Chance Center
Dance school SEIHA DANCE ACADEMY
Cat café Cat Cafe MOFF
Homebuilding consultation TOYOTAHOME LIFE DESIGN STUDIO n
Computer classes PCSCHOOL WAKARUTODEKIRU n
Ballet school, ballet shop Ballerina
Hairdresser Ai-ney n n
Pilates Machine Lattice Studio Rintosull
Insurance agency Door to Insurance n
Insurance agency Hoken Hotline
Early childhood education Shogakukan Preschool Dora Kids
Clothing repair and alteration Repair Shop Applause n

* The above list is current as BEébruary27, 2025, and is subject to change.

32



O Supermarket and Food Sales 26 Stores

Type Name of store Fir_st i_n Firstin First in New
Aichi SC LaLaport format
Ice cream BaskinRobbins 31 Ice Cream
Rice balls GOCHISOYAKIMUSUBI ONIMARU n
Confectionery Okashinomachioka
Korean deli Hanbijae DELI
Grocery KUZE FUKU & Co.
Grocery Tofu and Mamezo
Coffee beans and imported foods KALDI COFFEE FARM
Choux creme beard papa 's Freshly Made Workshop
Supermarket Seiyu n
Delicatessen Green Gourmet n
Fruit and vegetables GRAND MAR CHE Hiyoriichi Greengrocer n n
Fish HonbaShimizu Fisheries n n
Fresh meat NIKUKOBOSENRIYA n n
Liquor GRAND MARCHE n n
Tsukiji GINDAKO
Local regional products Hokkaido Umaimonokan
Chocolate GODIVA
Donuts Mister Donut
Non-caffeine tea and Rooibos tea H&F BELX n
Fried chicken Kentucky Fried Chicken
Fruit juice kajyukobo karin
Bakery Spanish Oven Pan no Tora n n
Baked goods and gifts Buttery n
Yakitori, chicken deli items nihonichi
Western style sweets pattisserie shiawasenoeki n n

Japanese style sweets

OOANMAKINOFUJITAYA

* The above list is current as Bébruary27, 2025, and is subject to change.
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O Restaurants and Caféetc. 19 Stores
Type Name of store Fir_st i_n Firstin First in New
Aichi SC LaLaport format
Italian cuisine AWkitchen n n
Café TULLY®S COFFEE
Café Chalk Trip CAFE n n
Korean cuisine VEGEGO Onuresiktan & CAFE
Kushiage Buffet KUSHIYA MONOGATARI
Sweets café Dacafe n
Sushi (Conveyor belt) Takumi Gatten Sushi n
Specialty coffee Starbucks Coffee
Chinese cuisine SHANHAITAMPAOSHOKAN n
Tea café Gong cha
Set meal Japanese food and cafe wagohaicaféchawan
Deep fried pork cutlets Tonkatsu Shinjuku Saboten
Hamburgers BURGER KING n
Hamburger steaks and steaks Ishigamaya Hamburg Steak
Bakery restaurant BISTRO309
Yakiniku Kyoshoen n
Western style food Cuisine and Parlour YOSHIMI n n n n
Japanesstyle cafe WACAFE TSUMUGI n n
Traditional Japanese food JINENJORYORI WASHOKU HANAHANA n n
* The above list is current as Bébruary27, 2025, and is subject to change.
O Food Court 18 Stores
Type Name of store Fir_st i_n Firstin First in New
Aichi SC LalLaport format

Udon noodles

Umagena

Seafoodice bowl

Isomaru Fisheries dining hall

3>

Pork cutlet rice bowl

Katsu Specialty Kin no Koromo

3>

Spicy noodles and ramen

Spicy Noodle Shop Masumoto

[

Korean cuisine

HANBIJAE

Kishimen, soba, rice bowl

Tenmen

Skewered cutlets

gyukatsu kyotokatsugyu

Crepes, drinks, soeferve ice cream

MARION CREPES

3>

Singaporean cuisine

HAINAN JEEFAN SHOKUDO

3>

3>

The birthplace of takoyaki: Aizuya Tamade

Takoyaki Osaka n

Chinese cuisine PEKINDAKKUEITO n n
Dipping noodles GYOKU n

Chicken dishes and set meals Tori shokudo x TANITA CAFE n

Meat rice bowl, meat dishes Onikuya n n

Meat rice bowl, meat dishes

DENSETSU NO SUTADONYA

Hamburgers FRESHNESS BURGER
Ramen Sea bream salt soba Touka
Ramen CHUKASOBATAIGA JOSUISHIKI n n

* The above list is current as Bébruary27, 2025, and is subject to change.
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Attachment 7 Other Mitsui Shopping Park Services

Collaboration with the Mitsui Shopping Park Official Online Store &mall

Mi t sui S h eqffipial online dh@ppirg 8iteMitsui Shopping Park &mk(hereafterfi&malld) carries a wide range

of products from approximately 420 stores, centered on highly popular fashion brands through to lifestyle products. Visitc
can use the site to check stock before coming to LaLa#@ddO, or buy products online at a later date and experience
shopping while mutually utilizing both briekndmortar and online stores.

N Y
?w ?! SHYavEYIN-2
" ‘ ¢ &mall

T
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o AT v AN -

Mitsui Shopping Park &mall screenshot &mall DESK

&mall DESK, a collaboration base for brick-and-mortar facilities and the &mall e-commerce mall

&mall DESK, a collaboration base for briglkadmortar facilities and the &malleommerce mall, will be established.
&mall DESK will provide onestopservice making it possible to collect products purchased through &malh ggods,

and more.
Moreover, using desk reception campaigns held periodically will give added benefits to users.

<Example of stores opening in both LaLaport ANJO and &malbefe products and services are not available.

POLO

RALPI LAUREN

TOMMY A HILFIGER

* Listed in alphabetic order

A showrooming store with experienced professionals to help find your best fit
LaLaport CLOSET LaLaport ANJO store is the first to open in the Tokai area

LaLaport CLOSET is a showrooming store with a range of popular
fashion items sold on &mall that customers can try on.

Based on the concept of "When you understand, fashion changes," for
customers whare not confident about choosing fashioms use

personal color diagnosis, 3D skeletal diagnasiag a body scanner,

and fashion diagnosis mirrors, etc.help peopl@iscoverwhat looks

great on them.

Image of LaLaport CLOSET LalLaport ANJO S%



