2. INSEZE  Retall
(1) JE&¥ R EFE Number and Floor Space of Stores
@ /I5EPE)E Retail Stores

(HAN7: )5, A, nd stores, psns, nt)

e /NTEPE S E PEEF I ey AE

Year Number of Retail Stores Number of Employees Sales Floor Area

1988 1,619,752 (-0.5) 6,851,335 (8.3) 102,050,766 (8.0)
91 1,605,583 - 7,000,226 - 109,901,497 -
94 1,499,948 (-6.6) 7,384,177 (5.5) 121,623,712 (10.7)
97 1,419,696 (-5.4) 7,350,712 (-0.5) 128,083,639 (5.3)
99 1,406,884 - 8,028,558 - 133,869,296 -
02 1,300,057 (-7.6) 7,972,805 (-0.7) 140,619,288 (5.0)
04 1,238,049 (-4.8) 7,762,301 (-2.6) 144,128,517 (2.5)
07 1,137,859 (-8.1) 7,579,363 (-2.4) 149,664,906 (3.8)
12 1,033,358 (-9.2) 7,403,616 (-2.3) 132,917,692 (-11.2)
14 1,024,881 - 7,685,778 - 134,854,063 -
16 990,246 (-3.4) 7,654,443 (-0.4) 135,343,693 0.4)

2021 880,031 (-11.1) 7,540,345 (-1.5) 136,952,597 (1.2)

P R PEEAT PRGN ) TR B AR B AL ) KRR
o (D) C)PIERTIEIFAZE LSOO, (BAL: %)
(2) 199153 PESE PN A TSI, 1999 VX FEFTOME DY, FTo, 2014 IV LEZES D
WE K OGHERFOKRIEEERD 72, TNHDFIREINSAERGARHE I OWTE, BEREHE
[P QA4
Prepared based on“Census of Commerce” and “Economic Census for Business Activity” by the Ministry of
Economy, Trade and Industry.
Notes:(1) ( ): percentage changes from the previous survey
(2) Change in industrial classification (1991 and 2014), additional establishments to be surveyed (1999)
and investigationg method change (2014) have taken place. Those changes are the cause of
discontinuities in the data since the last survey for each, and as such the rate of change is not calculated.
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@ vavr’ 74— Shopping Center

& 4SC A DB LB 2
Year All Shopping Centers New Opening Stores in each year
SC¥#k FATAIFE T Sl T A SCH#k J&5 &l A ()
Total Number of Shopping Centers | Total Area(nt) Total Shop Area(nf) |Number of Openings |Shop Area/SC

2001 2,603 37,739,000 - 43 17,266
02 2,615 38,619,573 - 66 15,772
03 2,611 39,788,436 - 63 21,199
04 2,660 41,434,655 - 74 23,607
05 2,704 43,137,488 - 71 22,036
06 2,759 44,919,370 36,538,400 83 25,717
07 2,804 46,751,572 38,028,753 97 23,705
08 2,980 - 42,083,792 88 27,791
09 3,013 - 42,678,418 57 16,283
10 3,050 - 44,179,274 54 16,408
11 3,090 - 45,697,455 54 19,029
12 3,096 - 46,399,010 35 14,802
13 3,134 = 47,869,188 65 18,763
14 3,169 - 49,760,294 55 20,198
15 3,195 - 50,770,809 60 19,942
16 3,211 - 51,724,612 54 17,212
17 3,217 - 52,531,060 48 19,475
18 3,220 - 53,193,597 37 20,392
19 3,209 = 53,651,811 46 15,839
20 3,195 - 53,991,842 41 17,102
21 3,169 = 54,302,789 24 21,424
22 3,133 - 54,350,047 36 17,247

2023 3,092 = 54,413,963 34 17,168

> (AR ave T2 —e TRAESCOBLN | LOVER,
o (1) 2007 E T, IEEIE R TROREDHIH FTREZR A I Ha sk Db & Lo,
(2) 20084F BT, FAE XTG4 [ 7T MR10JE S 2D 5 Sl A5 231500 mi LA EDSCHZAE T,
(3) 2023412 H RBUEE EFT DO ave Ve X —E AR RLL D,
Prepared based on“Present Conditions of Japanese Shopping Centers”by the Japan Council of Shopping Centers.
Notes: (1) Not only shop areas but areas of public facilities that can be used by visitors are included by 2007.
(2) Those surveyed have been changed to“those with ten or more shops and the total shop area of
1,500t or more”since 2008.
(3) Shopping centers, under operation as of December 2023 are surveyed.
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@ ZEHRER|DPE)E%EL Number of Stores by Type

of Business
(BT - JE stores)

¥HE 20124F 20164F 20214F
Store Type 4[H 4 [H 4 [E
Nationwide | Nationwide | Nationwide T #E
Greater
Tokyo Area
ISkt 1,033,358 809,124 755,015 164,650
Retail Total
RN
L AR/ R 3,014 2,861 2,575 638
General merchandise
= (@A — 2P
(DFEE e aA—s 1,427 1,512 1,023 309
Department stores and Supermarkets
R N==
@ DO E R /N IER 1,587 1,349 1,552 329
Others (relatively smaller)
2. Tk - AR - B DI §h/NTE 3
14 114,1 2 24
Dry goods (Fablic), Apparel and Apparel accessories 7,703 180 98,326 739
NN =] ==
3. BRI/ INTEZE 317,983 248,870 225,949 51,290
Food and Beverages
NN =] ==
(DFFR R/ IESE 29,504 25,117 22,378 5,073
Grocery
() =1= ;I/XXM’ - 42.072 22,714 7,400
Convenience stores
NN =] =
(3)F DA DER B S/ NFE 2 ~ 181,681 180,857 38,817
Others
Y% ot DDE =2
4. B RUIER 137,170 110,499 110,157 19,248
Machinery and Equipment
o /= G NN
(DB , - 32,020 16,746 3,799
Electric Machinery, Home appliances
1% yufsj E ﬁ‘
(@ DO S IME - 78,479 93,411 15,449
Others
5 %ﬁﬂﬁ@d\ﬁ% . 386,453 304,685 285,123 60,774
Miscellaneous retail trade
= H. . ERY-NIN--
(1)%/‘, &R _E’J”“% « 22,342 16,498 14,595 2,924
Furniture, Fixture and “tatami mats
@FZy7ANT - 14,977 18,605 5,658
Drug stores
B)Fr—nrtH— _
Home Center (DIY) <D {05) S0
WX DID/NTER = 268,495 245,864 51,312
Others
A A =
6. MG - 28,029 32,885 7,961

Non-store retailors

> RREIEER | BE TSR B A-TREER A E1503E, /N2 R (RIEE) | JuRERE 5.

W (1) EHREE - - SO, AR BRI, TER
(2) ' 7 FRIEEIE, 525 mED50% L Bt 77— 2 Th D Iz ),

Prepared based on the summary tables for the Japanese wholesale and retail trade industry from“Economic

Census for Business Activity 2021”by the Ministry of Economy, Trade and Industry (METI) and Ministry of

Internal Affairs and Communications (MIC).

Notes:(1) Greater Tokyo Area:--Tokyo Metropolitan, Kanagawa, Saitama and Chiba Prefectures
(2) Self-service stores: In case of 50% or more of their sales area adopt the self-service system.
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(ZEREYFEDEFE Definition of Store Types)

X4y Store Types T 7 A INEA - B4 Descriptions / Requirements

1. A ah/NTE K, B ECOILHEOR MM T — L T—H¥EFT T

General merchandise

/NS DHZERT,

(DEEIE, EA—/3— X (1) EEFDFRE 50 ALL EDOBO,
Department stores and Supermarkets Non Self 50 and more employees work in a store
(2)Z DD FEPG S/ N FEE (2) TEEF DIFF 50 AR HOHD
Others (relatively smaller) less than 50 employees work in a store
. kW - A - B DA N GE y SR, AHl, AR, L 18- RS AELE L NIl D
Dry goods (Fablic), Apparel and Apparel [l AN e A = T
. Non Self
accessories
BB N FEU TR B Z/ N DR ZERT,
Food and Beverages
(DA FEE Bl /NEHE X (1) FELTHEHERE L E— L T—FERTT/NET
Grocery Non Self 5P,
@)ar == ZAANT O (2) BEELTHRE B Z T L E LA iR B0 hE L
Convenience stores Self-  7H—ERFAT/NTETHHEF T, JEEBHEN/ IS
service <, #& B UTER I E E21T5F R,
(3)% DA DERE 5L /N5 3 (1) (2) LISt EEL TR AL Z/NE 3 D HFT,
Others
. Bt AR BN e 3 FELTCHEE, HisH, B B0l (Entn
Machinery and Equipment ;iﬁtﬁ'ﬂ%@@) K OEDE 750, MBS A/ T 5
eI
(DEX A BN 7e 3 FLLTTLEVarZEH, 7V %G, ERm
Electric Machinery, Home appliances i, AR, BRT A BERRE K MOFREHER
X Bt R 2 (A BR) KOV DE oy e/ N o5
Non Self  HT,
Mainly home appliances and those parts. Excluding
secondhand goods.
2)Z OO as BN oE 2 (1) LSO HEh e, BisE, B Bed (£
Others ORI EE Te) K OO b, 8 Sh /e
T HHIE,
Vihicles, bicycles and electric equipments and those
parts. Including secondhand goods.
. DD /NFEZE FEUTHE, Uoge, ER M, bV, BHEA G, R
Miscellaneous retail trade B EEE OB R KEE, 2as, 723, Pl sl o
(NRg S AW AT T AN AT =35
(DHRE-#BE-B/sE¥E X FELTHEOFEHAZ R, &R, B%%/wT5F
Furniture, Fixture and “tatami” mats Non Self Z£FT,
@RZyT AT o ELUTERES AKS &L LR U EAIC
Drug stores Self- BT 28O MmE R LELT, FEM M, LM
: REDRFMEENL T —E A FRICE->TNETS
service TR
B)F—bkrZ— FLLTEFTOOFANBEITHD DR A 0T,
Home Center (DIY) O FhEH dh . 2= b, SRR 52 E - DG
Self- i, BEA B2 E O BIEpEH S AR GBI, SRFEAIIC &
service | fiiz L. BT —EZHFRICLN /NGBS BEEFT T,
J BRI S R W ZERT,
(DZ Do/ 5EZE (1) (2) (3) LISk DOFE.| B a/ e T 5%
Others eI
6. JE )5 &k T JE AR B(E FB FEELTIRULEA~OY
Non-store retailors X el e TR TEERK AT HHERT . BENREHICE-
Non Self | T ZRTET HF T K N DD G EliZ 7720

/NS,
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@ BHRRAERSLHBID g T 2 —H
Number of Shopping Centers by Year of Launch and Location

(BAE) (SCH)
(Open Year) 20 40 60 (Number of Shopping Centers)

) 57
54
54

2009 —

65
[H X5y
Old Criteria

X5y

New Criteria

m iR Central Area
3 #itik Peripheral Area

XA 35 Suburban Area

> (—fh) BAR aye v e 2 — Al WAESCOTN I L ER,
oo (1) 20164E1H 1 RISSEHIX 3 DS BUES IV, 20165F £ TOIHX 2T LL F DL,
iU 2 3T - BT A OO R ZERERE SR RE L7 AL i £ 4
JE i3 - o B Bl U 72 R 3 AT B B R RS DR TR R 3 P | A AE 3D il
KRS Ak : B TR AN T FE - R A N B S TS Hiek
(2) 20155ENDOFTXGFITLL T DLED,
HO i A B 1505 AL EO#R i GROR23 XA & e 1624 1) T A SEMRE DN ERE L 72 .0 i T ki
JE1320 Hidak B R0 A sk DAk 0O 4T oo itk
(3) 202312 A REBUEE ¥R DOvay e I 2 — it Gl s,
Prepared based on“Present Conditions of Japanese Shopping Centers”by the Japan Council of Shopping Centers.
Notes: (1) Area criteria was changed in January 2016.0ld criteria are below.
Central area: The city center of each municipality, where commercial facilities are concentrated.
Peripheral area: Adjacent to the central area. An area where administration and business facilities
are moderately accessible.
Suburban area: An area mainly used for residential or agricultural purposes.
(2) New criteria are below.
Central area: Cities with population over 150,000 (162 cities including Tokyo’s23 wards),where
commercial facilities are concentrated.

Peripheral area: All cities other than those above.
(3) Shopping centers, under operation as of December 2023, are surveyed.
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(2) 52 k& Sales

(108 H)
(¥ billion) 2/ N2 Retail Total

100

15 == A—/N— Supermarket stores

10 - OB =T AART Convenience stores

C o—o——
5 B )5 Department stores Se—e—"""
1995 2000 05 10 15 20 2023
(4F Year)

(AT : 106E 1, % ¥ billion,%)
/NGB A HEE B
Retail Total Department stores
£ NGl =R OV

B/A)

144,810 10,825 (7.5) 11,515 (8.0)
96 146,305 11,039 (7.5) 11,937 (8.2) - -
97 145,300 11,109 (7.6) 12,304 (8.5) - -
98 143,494 10,657 (7.4) 12,591 (8.8) 6,049 (4.2)
99 141,528 10,285 (7.3) 12,839 9.1) 6,383 (4.5)
2000 139,435 10,011 (7.2) 12,622 (9.1) 6,680 (4.8)
01 136,808 9,626 (7.0) 12,715 (9.3) 6,846 (5.0)
02 132,280 9,365 (7.1) 12,668 (9.6) 6,980 (5.3)
03 132,446 9,107 (6.9) 12,653 (9.6) 7,096 (5.4)
04 133,649 8,854 (6.6) 12,614 (9.4) 7,289 (5.5)
05 134,828 8,763 (6.5) 12,565 (9.3) 7,360 (5.5)
06 134,911 8,644 (6.4) 12,501 (9.3) 7,399 (5.5)
07 135,417 8,465 (6.3) 12,734 (9.4) 7,490 (5.5)
08 136,019 8,079 (5.9) 12,872 (9.5) 7,943 (5.8)
09 132,961 7,177 (5.4) 12,599 (9.5) 7,981 (6.0)
10 136,479 6,842 (5.0) 12,737 (9.3) 8,114 (5.9)
11 135,157 6,661 (4.9) 12,933 (9.6) 8,775 (6.5)
12 137,585 6,639 (4.8) 12,953 (9.4) 9,477 (6.9)
13 138,897 6,720 (4.8) 13,058 (9.4) 9,872 (7.1)
14 141,219 6,827 (4.8) 13,370 (9.5) 10,423 (7.4)
15 140,666 6,826 (4.9) 13,223 (9.4) 10,996 (7.8)
16 139,877 6,598 4.7) 13,000 (9.3) 11,446 (8.2)
17 142,514 6,553 (4.6) 13,050 (9.2) 11,745 (8.2)
18 144,965 6,443 (4.4) 13,161 (9.1) 11,978 (8.3)
19 145,047 6,298 (4.3) 13,098 (9.0) 12,184 (8.4)
20 146,457 4,694 (3.2) 14,811 (10.1) 11,642 (7.9)
21 150,462 4,903 (3.3) 15,004  (10.0) 11,760 (7.8)
22 154,402 5,507 (3.6) 15,153 (9.8) 12,200 (7.9)
2023 163,034 5,956 (3.7) 15,649 (9.6) 12,732 (7.8)

PR PE A T PEEEN R R AR A ) KRR,

o (1) BEEE: AAREEEESFOEEIEDID, TEOA—/ =T3S LRWREE THY, 7o
TG HFE 3,500 m LA b CHRORURERI X 2 ONEL 45 45 E AR T T1E3,000m LA 1) o

(2) Z—,3—  FEHEFED50% L FIZ W T AT —E 2 R L TWAREIE THY ., 7>
Fe 5 mFEAM,500 T LA L,

Prepared based on“Yearbook of the Current Survey of Commerce”by the Ministry of Economy, Trade

and Industry.

Notes: (1) Department stores: Stores that do not fall under the following (2) among the department stores
in accordance with the Japan Standard Industry Classification, and with a sales area of
1,500t or more (3,000nt or more in Tokyo 23wards or the ordinance—designated cities)

(2) Supermarket stores: 50% or more of the sales area is based on the self-service system.
Stores with a sales area of 1,500 or more.
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(3) KRF/IertDFESE Performance of Leading Retailers
D A S B R e
Supermarket, Specialty Store, Department Store, Convenience Store

(W7 : 10fEH ¥ billion)

EQIE S HAE/HR BARKEUE/IFRS | 2020 | 2021 2022 | 2023
Store Type | Company Consolidated/ | Japan AR EE b
Non- . GAAP/IFRS Changes from
consolidated the previous
AA VT —V B Non- H A e .
AEON Retail Co.,Ltd. consolidated ' Japan GAAP L9672 AESILTES S doltos I8l 9 Sty
4 [H Ah—=T— % H Non- H A HLUE N
RA—/N— Ito—Yokado Co.,Ltd. consolidated |Japan GAAP 1,080.9 11,067.5 729.3 815.0 11.7%
Supermarket | XL e R T 4 (B —F T
Store NWNR— VT 4 A 1 H AL 9
(Nationwide | Pan Pacific International Holdings Consolidated ' Japan GAAP LS | L6 | 13591 || R4 R
chain) Corporation
FATA—RL—a i H A e 0
LIFE CORPORATION Consolidated | Japan GAAP 759.1 768.3 765.4 809.7 5.8%
Y F TP TR i A e
YAMADA HOLDINGS CO., LTD. Consolidated Japan GAAP Lote2s | Lol | 1006 || LskiBl) e
B I AT H H AL 0
BIC CAMERA INC. Consolidated | Japan GAAP 8417.9 834.1 7924 815.6 2.9%
2020 IFRS
o= B Non—
. 2021~ H AR H 806.9 842.6  810.3 890.4 9.9%
UNIQLO CO., LTD. consolidated #E]apan GAAP
TF4F i AR AL HE 0
HP EDION Corporation Consolidated | Japan GAAP 768.1 713.8 720.6 7211 0.1%
Specialty RN AAT B Non- H AL e
Store Yodobashi Camera Co.,Ltd. consolidated ' Japan GAAP Vol a5l 85 58 2
=X IaAaNnT &I N=— H H AL 0
MatsukiyoCocokara & Co. Consolidated | Japan GAAP 556.9 730.0 951.2 11,022.5 7.5%
=N NIR— LT 4 TR H H A KLY _
Nitori Holdings Co.,Ltd. Consolidated ' Japan GAAP 716.9 BLILE S8l e
yyd H4 Non- A AR Y 0
Seria Co.,Ltd. consolidated |Japan GAAP 200.7 208.1 212.4 ZEER N
R &hETE i H AL N
RYOHIN KEIKAKU Co.,Ltd. Consolidated Japan GAAP Laske e e el Lt
o i H A AL .
Takashimaya Co., Ltd. Consolidated | Japan GAAP 680.9 7611 4434 466.1 5.1%
Zo- R B4 Non— H AL . .
Sogo & Seibu Co., Ltd. consolidated ' Japan GAAP B 2l B3
. g AR EE \
EER PAGAR = -
U Daimaru Matsuzakaya Department H NOI} IFRS 161.8 175.0 198.4 220.1 10.9%
Department consolidated
Store Stores Co.,Ltd.
= HF P H4 Non- A AR AL HE )
Isetan Mitsukoshi Ltd. consolidated ' Japan GAAP - 2 2 e L2
P B & B s B B
Hankyu Hanshin Department & Non H A 348.2 | 131.7 1579  179.2 13.5%
consolidated | Japan GAAP
Stores, Inc.
BT AL T DR B Non- H AL 9
e 2 Seven—Eleven Japan Co.,Ltd consolidated ' Japan GAAP S.3 BlED.0 .y SRl e
o=
27 Dy - ~2021 AARK
. . #EJapan GAAP 666.0 = 698.4 1,000.4 1,088.0 8.8%
Convenience | Lawson, Inc. Consolidated
S 2022~ IFRS
tore S L -
IV —~— 1 0
i i, Gl Consolidated IFRS 473.4 451.5 461.5 507.8 10.0%

> BV — 2N IOERR,

Prepared based on the annual securities reports and other released materials.
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@

WEGE - Ea~—ZAR<4%, Non-Store Type, E-Commerce, Co—op

(HAZ : 108 ¥ billion)

T e HEE/HEIR AARKHE/IFRS | 2020 | 2021 | 2022 | 2023
Store Type Company Consolidated/ | Japan BITAEFE L
Non~ GAAP/IFRS Changes from
consolidated the previous
WRIN—T 3
Rakuten Group, Inc. Consolidated IFRS 4,539.6 1 5,029.0 5,656.0 6,049.0 6.9%
LINEY~7— i 0
LY Corporation Consolidated IFRS 3,226.8 1 3,830.0 4,114.3 4,195.4 2.0%
TSN ¥ Non— )
Amazon Japan G.K. consolidated IFRS 2,184.8 2,533.2 3,205.1 | 3,652.8 14.0%
e DX RRYNR—NT 4 T A H A AL 0
E@ﬁ"ﬁ&'f; Japanet Holdings Co.,Ltd. Consolidated | Japan GAAP 240.5 250.6 248.7 262.1 5.4%
a— . ;
T 1 H AL 12 00
?0“’“0‘"9 SENSHUKAI CO., LTD. Consolidated |Japan GAAP I LiSHIE
ype
) RO o . ~2021 AARK
(Mail-order/ Vot —avFFrr L B Non— .
bl > 9
Teleshopping/ | Jupiter Shop Channel Co.,Ltd. consolidated QE()JQEPEHISQSAI 161.1 157.4 155.5 158.4 L.8%
E-commerce) | bt - St
~N)L— B v _ 7
BELLUNA CO., LTD. Consolidated Japan GAAP Lgeds 150 (A8 S U2
~2021 HAZR
DINOS CORPORATION i Non— . o
DINOS CORPORATION consolidated | 9apan GAAP | 94.7 1 6051 55.4 | 47.9 13.4%
2022~ IFRS
HHAE4EZ20Z0 i H AR EL e o
7070, Inc. Consolidated Japan GAAP Tl Holen e L (s
a—=T Kb B Non— H A 0
A CO-OP Mirai consolidated | Japan GAAP 446.3 | 436.4 ) 428.1 4304 0.5%
Consumer a—7Eo1ES B Non- H A KL 0
cooperative CO-0OP Sapporo consolidated ' Japan GAAP S S S0 LY S
Co-o —FTHN - ¥
(Coop) A7 = Non HAKTE 269.4  247.1 | 2448  245.7 0.4%

The Consumer Co-operative Kobe consolidated | Japan GAAP

> DY —REEL, FEHEREICIOER,

A

(1) BRELINEV 7 — i inm B g . thtti35e B, 28— T4 0 FRAEFE4 0G0 1220234210 A 7%
LINE’V7*‘/\F@F”}{ELKO

(2) 7= PR D5E EE[EIRNOINL, KT < DN AR U KR VR KL O A3 — N CH#UE

(3) B AL EHm I, PRE A I L20204E 213647 A 20(BH ~8H £C)FERE THY, BHESCTUEL LI TE L,

(4) =YV BRI R—NT 4 T AF202HEI0H IR S aa 57 70 LOREFHEIZLY . R EH:
VXA T KA R —IPHBFE R LIZ720 2021V X AT SR E N2,

(5) ZFZ9-THikiE. HkFE EEOAFEET IEL TWATZD20234 B DT — 22 i0#i TE AV, (20244E7 H B17E)

(6) ATHERELET — 11, ARSI DRI ED A O E M DL T 72 8 CHIEE LD BN TE AW A2 R T,

Prepared based on the annual securities reports and other released materials.
Notes: (1) The figures for Rakuten and LY Corporation are the total handling volume, and those for other

companies are the sales volume. In October 2023, ZHD and its subsidiaries merged to form LY Corporation.

(2) Amazon Japan: Sales figures in US dollar announced by US Amazon company are converted to yen
at the average exchange rate each year.

(3) Ryohin Keikaku changed its business year. Figure for FY2020 which covers only six months (from Mar. to
Aug.) is not comparable with the previous year or the next year.

(4) Matsumotokiyoshi Holdings Co., Ltd. has merged operations with Cocokara Fine Inc., and changed its name
to MatsukiyoCocokara & Co. in Oct. 2021, and thus there is no continuity between the data up to FY2020
and that of FY2021.

(5) Sogo & Seibu has temporarily has ceased publishing monthly sales figures, so FY2023 data is not available.

(As of July 2024)

(6) A“~"indicates that a comparison with the previous year is not appropriate due to a change in the

company’s recognition criteria, a change in the fisical year end, etc.
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(%) 2EpEERR T L% 7 (2023 4R _EAT 50 i)
Shopping Center Sales Ranking (Top 50 in 2023)

(HAAZ: 10f& Y ¥ billion)

JIEH7 e b Wlhs(FEEEE) FT(E BR¥EAE | NEAZOHER Ranking History
. Store .
Ranking Sales Property Name(Developer) Location Open 2018 2019 2020 2021 2022

1 124.0 BBSRTLIT b TR N ZEHTT - Y1 F) e 2000 3 2 = 1 1
GOTEMBA PREMIUM OUTLETS(MITSUBISHI ESTATE-SIMON) Gotemba

2 918 SY—FNBTSH(EHTEE) g 2006 = 2 1 1 2 2
LAZONA Kawasaki Plaza(Mitsui Fudosan) Kawasaki

3 88.3 /LT KBR(JRFE H ASCBA%) pNAil 2011 | 4 3 3 5 3
LUKUA Osaka(JR West Japan Shopping Center Development Company) Osaka

4 67.4 MHEZHTLIT AT UM (ZZEMPFAEY) wET 2007 | 8 6 - 8 7
KOBE-SANDA PREMIUM OUTLETS (MITSUBISHI ESTATE-SIMON) Kobe

5 64.3 TaA TR (EERRS) FHERE L~ KAL) ik 1973 6 5 4 4 5
JOYNUS(Sotetsu Building Management) Yokohama

6 643 =HTYNYMNA—YIKRER(SHREE) AEEH 2012 | 11 8 5 | 5 6
MITSUI OUTLET PARK KISARAZU (Mitsui Fudosan) Kisarazu

7 628 BB[F—ETOKYO-BAY(ZHAENE) R ] 1981 5 4 2 3 4
Lal aport TOKYO-BAY(Mitsui Fudosan) Funabashi

8 59.8 JRIE %7 ¢ (JRIEZ T 1) e [l o 2011 | 24 | 9 | 14 | 14 11
JR HAKATA CITY(JR HAKATA CITY) Fukuoka

9 567 =HTFILLybI—Y SeXF)—LEE (SHTEE) BA4H 2002 7 7 6 7 8
MITSUI OUTLET PARK JAZZ DREAM NAGASHIMA Kuwana
(Mitsui Fudosan)

10 56.5 HRHIR- TV AL av 7T IHEERI T VT 4V ) 2—a X) RIFIR 1995 | 12 | 10 | 12 11 9
KARUIZAWA PRINCE SHOPPING PLAZA Nagano
(SEIBU REALTY SOLUTIONS)

11 54.1 WRYI~TFTRHEFV I T~T) X 2012 20 26 | 35 30 18
TOKYO Solamachi(TOBU TOWN SOLAMACHI ) Sumida

12 53.2 | TIRE—/VIE (T — N BE) JERIR T 2011 | 9 |11 7 9 10
Terrace Mall SHONAN (SUMISHO URBAN DEVELOPMENT) Fujisawa

13 51.9 55[XF—&EXPOCITY(= HAREIE) R EH 2015 10 12 9 12 | 12
LalLaport EXPOCITY(Mitsui Fudosan) Suita

14 514 Bb[E—LETR(=ZHTEE) BTRM 2015 16 13 | 8 | 10 13
Lalaport FUJIMI(Mitsui Fudosan) Fujimi

15 50.2 DALKITVLIT AT Uy NEZEHIFT - A EY) SRR T 2000 22 | 22 - | 25 23
RINKU PREMIUM OUTLETS(MITSUBISHI ESTATE * SIMON) [zumisano

16 49.8 | E)IH B RS C(# B R EROGARBRE) A X 1969 | 14 | 14 | - - 14
Tamagawa Takashimaya S+C (TOSHIN DEVELOPMENT) Setagaya

17 488 F—/AUFRYILLFE—LEZN(ZHFBIE) IR 2006 26 33 24 18 16
URBAN DOCK LaLaport TOYOSU(Mitsui Fudosan) Koto

18 48.5 \IAEEN —T AP E RIS, 1AV, VR <ER) FEE T 2008 | 19 | 15 | 10 | 15 | 15
(BB AHRE L~ 1P A B) Nishinomiya

HANKYU NISHINOMIYA GARDENS
(HankyuHanshin Building Management)

19 47.3 NIRFAEOLIR) B X 1976 | 15 | 18 | 23 20 17
LUMINE Shinjuku(LUMINE) Shinjuku

20 47.2 NIRTEAMNIEOLIR) e X 2006 13 17 36 24 21
LUMINE EST Sinjuku(LUMINE) Shinjuku

21 45.5 v b KT ay T &LV AN (BRARFE L~ R A R) KB 2013 17 16 15 27 19
GRAND FRONT OSAKA(HankyuHanshin Building Management) Osaka

22 444 BE[E—LER(AM—T—HBLGERO (EHFEE) &R 2007 | 17 19 11 | 13 20
Lal.aport YOKOHAMA(Mitsui Fudosan) Yokohama

23 43.0 FLIRATZ 7L A A (FLIRERFA A B%E) AL 2003 | 28 30 31 39 | 28
SAPPORO STELLAR PLACE(Sapporo Station General Development) Sapporo

24 42.3 “HFENTAR av L T — (HAT—/L AT Xay 7 A R) A X 2011 25 23 44 19 22
FUTAKO TAMAGAWA rise S.C.(Tokyu Malls Development) Setagaya

25 41.3 27— v T4 @RV ATRERL) (A1) SWeFEdi | 2004 | 31 | 27 | - - | 26
COCOON CITY(KATAKURA INDUSTRIES) Saitama

(A= ~f5i<)



(A= b0%eX)

(HLAZ: 10f T ¥ billion)

JIEz. e b |t (FEEEE) FT(E BAE4E | NEAZOHERS Ranking History
. Store .
Ranking Sales Property Name(Developer) Location Open 2018 12019 2020 2021 2022

26 40.9 NIRKE (LIX) SVAVES ] 1967 | 27 | 25 | 18 | 21 | 24
LUMINE Omiya(LUMINE) Saitama

27 40.7 =AU lE (liE#—IF L E L) e 1978 29 | 24 | 27 31 | 29
S-PAL SENDAI(SENDAI TERMINAL BUILDING) Sendai

28 40.5 | My REE (ha 24 —RE—/L 7Y A ) R 2007 34 35 13 17 25
TRESSA YOKOHAMA(TOYOTA AUTOMALL CREATE) Yokohama

29 401 BEEFE—LER(EHITBE) f2fEm 2022 - - - - -
Lal.aport FUKUOKA(Mitsui Fudosan) Fukuoka

30 309 bb[FE—LiER (SHTEE) wmEAN 2015 | 32 32 16 | 22 | 27
LalLaport EBINA(Mitsui Fudosan) Ebina

31 39.1 | RESFIA (JRIE A ASCEHZE) YNl 1995 35 31 25 | 40 @ 33
TENNOJI MIO Osaka
(JR West Japan Shopping Center Development Company)

32 38.4 | HRDFa— AT —/ LA h—I—HIEER) CRETRBIESC= AR AN Nl 2011 | 21 20 | 17 | 35 | -
Abeno Q’s MALL(TOKYU LAND SC MANAGEMENT) Osaka

33 38.2 EYV UL =T AAF VIR (KIRF ARV AT) At 2009 36 28 20 26 @31
mozo WONDERCITY (KJR Management) Nagoya

34 37.5 |FIIIBBIZDZRS - CCRAFBJE) W 2007 | 65 55 | 39 | 36 | 37
Nagareyama otakanomori S/C(TOSHIN DEVELOPMENT) Nagareyama

35 37.3 EETVLIT AT IRy NEZEHFT - A EY) BT 2003 23 21 = 16 30
SANO PREMIUM OUTLETS (MITSUBISHI ESTATE* SIMON) Sano

36 37.2 | IR == I (HAT—NAT Xy T A ) T T 2019 - - 30 34 32
Grandberry Park(Tokyu Malls Development) Machida

37 36.8 |72/ T (FATERERE) Kbt 1978 = 43 41 | 42 58 | 39
NAMBA CITY(Nankai Electric Railway) Osaka

38 35.9 dbTE~ GLih) JRvArS 2004 | 30 29 19 | 29 | 35
KITASENJU MARUIMMARUI) Adachi

39 35.9 Lz (230a) AKX 2019 = = = = =
SHIBUYA PARCO(PARCO) Shibuya

40 35.5 | A—T AT CRFIy 2 TLEE) OIET 2008 | 39 | 37 | 21 23 | 34
iias TSUKUBA(DAIWA HOUSE INDUSTRY) Tsukuba

41 35.3 JLIRAJI OLIR) SE) T 1982 33 34 22 28 36
LUMINE Tachikawa(LUMINE) Tachikawa

42 350 SLIE—EITIIZR(ZHAEE) il 2015 47 45 32 | 37 38
LalLaport TACHIKAWA-TACHIHI(Mitsui Fudosan) Tachikawa

43 33.9 YL AAL LT AT NN T NE (YA T o) EEX 1978 42 43 | - | 81 48
Sunshine City alpa ALTA(Sunshine City) Toshima

44 33.5 | B = (BB L~ KA R) N 1969 | 38 | 38 | 45 69 | 45
HANKYU SANBAN GAI(HankyuHanshin Building Management) Osaka

45 326 bBLIF—LHETIR(ZHAEE) TiFTH 2016 48 44 28 32 40
LaLaport SHONAN-HIRATSUKA(Mitsui Fudosan) Hiratsuka

46 32.1 | VMR LK) T 1980 | 44 | 47 | 47 | 45 | 46
LUMINE Yokohama(LUMINE) Yokohama

47 318 BL[F—LBREEHTHE) BEm 2019 - - 33 | 41 42
Lal.aport NUMAZU(Mitsui Fudosan) Numazu

48 31.6 [z FHTVLIT L TURN Y NEZZEMFT - A EY) THEN 2013 | 49 | 46 | - | 44 | 47
SHISUI PREMIUM OUTLETS(MITSUBISHI ESTATE+SIMON) Chiba

49 31.5 =HTIrLYbR—H AR (S HFREE) UNLL 2008 37 36 26 32 | 41
MITSUI OUTLET PARK IRUMA(Mitsui Fudosan) Iruma

50 311 ERIYFFVY (RRISYRFEIUIRTAUE) BE 2007 | 51 52 55 | 53 | 49
TOKYO MIDTOWN(Tokyo Midtown Management) Minato

> BRETRI A T234EBESCHE BT 7 (IFETRE 2024468 A 7 A A) | L01ERL,
https://senken.co.ip/

E

Note:

(=113, BHZERTHDWNITZE DFEOPRERE RN TDIZT o F o T ST RN SRR T,
Prepared based on“Shopping Center Sales Ranking 2023(7 Aug, 2024)”by Senken Shinbun.

« .

—"indicates that there are no ranking results, either because it was not open for business

or because there are no survey results for that year.
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(4) TEFHEELS| Electronic Commerce

O HADB to C-EC s
B to C-EC Market Size in Japan

3 N ECTHH (22 1Y)
(& ¥100 million) EC Market Size(LLHS) (%)
300,000 . r 15.0
—— I E DEC/LER (5 H D)

EC ratio for Merchandising Business(RHS) 948,435

250,000 r 227,449
193,609 206,950 |
200,000 F 179,845 19211 o _B [0
165,054 8.08
151,358
150,000 137,746
127,970 579 022
111,660 ) | .43
100,000 2190 487 L,
3.40

50,000

2012 13 14 15 16 17 18 19

PR PEEE TS RSEEE RS 1B 2 A ) KO EK,
o (DECHEEEIL, WK, —E A, TUVALDET,
(2) ECILRITIR T B DA E R L LI=b D,

0.0
20 21 22 2023  (4F Year)

Prepared based on“E-commerce Market Survey 2023”by Ministry of Economy, Trade and Industry.
Notes: (1) EC market size is the amount of “merchandising”,“service”,“digital”.

(2) EC ratio refers only to merchandising business.

@ B to C-EC Ti#H 21T D450 BF O AR
Share of Industry Type in B to C-EC Market

20224 20234 o
y—o—y change
L) E ek it 13Jk9,997/& M 14Jk6,7601& M 4.83%
Merchandising (EC/E= 9.13%) (EC/E3 9.38%) '
— P S/ YA

va .Exﬁ)jﬁ 6K 1,A77(E M 73k5,169(5 M 22.27%
Service
-
TIINRGIH 23K5,974(5 1 23k6,506{5 1 2.05%
Digital
it . - . s .

223JK7,449(5H 243Jk8,435(EH 9.23%
Total

> R PERE SIS E T RIS 2B o i i A ) KRRk,

(JEFT ¥ trillion)

FUHIHR
Digital
2.79EH
10.7%
—BE A% - . WiGR
VUEAR T mini -
Service . Merchandising
Market Size N
7.5k 94.83K ] 14.7JEM
30.3% ' 59.1%

Prepared based on “E-commerce Market Survey 2023” by Ministry of Economy, Trade and Industry.



@ Bto C-EC I 2R 57 B DONER
Breakdown of Merchandising Market by Item Category in B to C-EC Market

(f&H ¥100 million) i BORH, K
- Food, Beverages, Liquors
160,000 <146,760>
<139,997> ATEZ ., AVEERR ., PC- R MRS
140,000 - <132,865> Home electronic appliances, AV equipments, PCs , etc.
<122,333> o7 EiE 29,299 B T
120,000 - 25,199 ’ Books, Video and music software
<100,514> 22,086 5 (L P,
100,000 £92,992> 94 584 25,528 6,838 Cosmetics, Medicine
oty B%3 23489 Hise, R A TT
80,000 - ’ Household goods, Furniture,Interior goods
18,239
60,000 - 9 = Clothes, Accessories, etc.
12,070 J 13-01° WLT8T

HEE, B8 i, —Y%

Automobiles, Motorcycles,Automotive parts, etc.

22,752

6,611
40,000 | LNE 21,322
’ 16,083 17,428

= HB I, 307 B

20,000 - 17.728 Office supplies, étationery
SeberovgiReeo £ §S6r 7307 1o ZOff Others
2018 19 20 21 22 2023 (4 Year)

@ B to C-EC MBI MR Er D EC bR
EC Ratio by Merchandising Item Category in B to C-EC Market

—o— frhh, OB, 1
(%) Food, Beverages, Liquors
60 1 HETER T, AVEESE, PC-JRIDRE SRS
i%“gt% 53.45% Home electronic appliances, AV equipments,
PCs , etc.
50 - —a— EEE WG E R T
Books, Video and music software
i EAE 42.88% e
0 +—" EEFH 12885y e sk
Cosmetics, Medicine
v g A
‘ [MEEZ A 350 e wn oy
30 Household goods, Furniture,Interior goods
* A 0
‘ (AR 22880 o o s
20 - Clothes, Accessories, etc.
{EHE S5 8.57%
— BEYE, BB R, S
10 | B ECRFE 4.29% Automobiles, Motorcycles,Automotive parts,
o ) etc.
e [ABE%36n —=— FE . A
— Z i, 1.91% Office supplies, Stationery
0 T T T T T 1
2018 19 20 21 22 2023 (4E Year) ZOfth Others

P R PERER DTS EE T RES BT o i A | KO TERR,

E o FEAN. B BOT — 23202050 RN,

Prepared based on“E-commerce Market Survey 2023”by Ministry of Economy, Trade and Industry.
Note: No data is available for Office Supplies and Stationery from 2020.
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® HH DB to C ETPEES TR
Global B to C-EC Market Size

(kKL US $ trillion)

(%)
10.00 L 7 50
/NFEECHE F& (Z2 B &Y) —8—EC{b3 (f5 B &Y)
Retail Sales by EC (LHS) % Share of EC (RHS) HESHIE Estimates
8.00 B [ 40
7.96
7.41
6.86
600 B 6.33 T 30
5.82
5.29
—
- ——
4.00 - S . 91.8 29.6 1 20
20.1 21.0 :
18.7 19.4 0
2.00 4 10
0.00 0
2022 23 24 25 26 2027 (4 Year)

® EBIEC gy =7
EC Market Share by Country

237 Russia, 1.3%\ 20ff Oth
S o thers,
J1F+# Canada, 1.4/0_\ 19 6

77 A France, 1.4%

—,
KA Germany, 1.6%
AR India, 1.7%
#%[E Korea, 2.1%
A& Japan, 3

H2[E United Kingdom, 3.6%

H1[E China, 51.3%

SKIE United States,
19.5%

> P ESEE ARG EE R A RIS B DT i A K0 TERK,

Prepared based on “E—commerce Market Survey 2023” by Ministry of Economy, Trade and Industry.



@ BA, KEH, FESHEEOESE EC iR

Cross—Border Electronic Commerce Market Size among Japan, US and China

(HAL:{E M ¥100 million)
(%4 e Changes from the previous year)

E (HEE) H A5 Dl AKE KEDHOME AFE R E S DR A ZHE
Coutry(Consuming Countries) Purchases from Japan Purchases from US Purchases from China

3,768 440 4,208

HA Japan
+5.8% +12.3% +6.4%
14,798 10,502 25,300

K[E United States

+13.3% +16.0% +14.4%
24,301 29,610 53,911

F1[E  China
+7.7% +7.7% +7.7%
39,099 33,378 10,942 83,419

&3t Total
+9.8% +7.5% +15.8% +9.6%

P KR PEEL BT E RS B A TG | T 1B,
Prepared based on “E-commerce Market Survey 2023” by Ministry of Economy, Trade and Industry.
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