2. INFTZE Retail

(1) JE&iE R mfE Number and Floor Space of Stores

@ /7EpE)E  Retail Stores
(BAZ @ JE. A, m® stores, psns, m°)

2 /NTERE IR TEEHK Ty AR
Year Number of Retail Stores Number of Employees Sales Floor Area
1988 1,619,752 (-0.5) 6,851,335 (8.3) 102,050,766 (8.0)
91 1,605,583 - 7,000,226 - 109,901,497 -
94 1,499,948 (-6.6) 7,384,177 (5.5) 121,623,712 (10.7)
97 1,419,696 (-5.4) 7,350,712 (-0.5) 128,083,639 (5.3)
99 1,406,884 - 8,028,558 - 133,869,296 -
02 1,300,057 (-7.6) 7,972,805 (-0.7) 140,619,288 (5.0)
04 1,238,049 (-4.8) 7,762,301 (-2.6) 144,128,517 (2.5)
07 1,137,859 (-8.1) 7,579,363 (-2.4) 149,664,906 (3.8)
12 1,033,358 (-9.2) 7,403,616 (-2.3) 132,917,692 (-11.2)
14 1,024,881 - 7,685,778 - 134,854,063 -
16 990,246 (-3.4) 7,654,443 (-0.4) 135,343,693 (0.4)
2021 880,031 (-11.1) 7,540,345 (-1.5) 136,952,597 (1.2)

P R | pEma A ) TR R - ‘E@JEEEJ FO1ERL,
W (1) O) PIERIRIFAENSOMOE, (BAL : %)
(2) 1991 Fo3nbREEREN TN A TS L, 1999 FITITFETOMEHRHY it\ 2014 FFITVIPE ENFADBUE K O
BRFORBEED Do, CNODRTEDDAEF/LFHEICONTIE, ZEREFFEL TR,
Prepared based on “Census of Commerce” and “Economic Census for Business Act1v1ty by the Ministry of Economy, Trade
and Industry.
Notes: (1) ( ) : percentage changes from the previous survey
(2) Change in industrial classification (1991 and 2014), additional establishments to be surveyed (1999)
and investigationg method change (2014) have taken place. Those changes are the cause of
discontinuities in the data since the last survey for each, and as such the rate of change is not calculated.

@ avt’ 74— Shopping Center

£ SC FAEDHFTHIBH
. All Shopping Centers New Opening Stores in each year
Year |SC %% Fe g oS Bl AR _|SC #& JEEHFE (m®)
Total Number of Shopping Centers | Total Area (m”) | Total Shop Area (m”) | Number of Openings | Shop Area/SC
2001 2,603 37,739,000 43 17,266
02 2,615 38,619,573 - 66 15,772
03 2,611 39,788,436 - 63 21,199
04 2,660 41,434,655 - 74 23,607
05 2,704 43,137,488 - 71 22,036
06 2,759 44,919,370 36,538,400 83 25,717
07 2,804 46,751,572 38,028,753 97 23,705
08 2,980 - 42,083,792 88 27,791
09 3,013 - 42,678,418 57 16,283
10 3,050 - 44,179,274 54 16,408
11 3,090 - 45,697,455 54 19,029
12 3,096 - 46,399,010 35 14,802
13 3,134 = 47,869,188 65 18,763
14 3,169 - 49,760,294 55 20,198
15 3,195 - 50,770,809 60 19,942
16 3,211 - 51,724,612 54 17,212
17 3,217 - 52,531,060 48 19,475
18 3,220 - 53,193,597 37 20,392
19 3,209 = 53,651,811 46 15,839
20 3,195 - 53,991,842 41 17,102
21 3,169 - 54,302,789 24 21,424
22 3,133 - 54,350,047 36 17,247
23 3,092 - 54,413,963 34 17,168
2024 3,037 - 53,909,123 38 11,094

> (*fﬁi) AAR a7 2 —pa THMAE SC OB KOIER,
(1) 2007 FFETIE, ARSI TR CRE DRI rTREZR A sk O gL & T,
(2) 2008 FnbiE, FAxIGAE [7F 0 M 10 JEELL Bk S &l FEAY 1500m” LA Eo SC 1A,
(3) 2024 4 12 A RBUEEET D vave 7 X —wRExIGE L T0D,
Prepared based on “Present Conditions of Japanese Shopping Centers” by the Japan Council of Shopping Centers.
Notes: (1) Not only shop areas but areas of public facilities that can be used by visitors are included by 2007.
(2) Those surveyed have been changed to “those with ten or more shops and the total shop area of
1,500m* or more” since 2008.

(3) Shopping centers, under operation as of December 2024 are surveyed.
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@ZERERIDPE)E# Number of Stores by Type of Business
(BT ¢ I stores)

¥1he 2012 4F 2016 4 2021 4
Store Type
S| ERES| [
Nationwide Nationwide Nationwide S
Greater
Tokyo Area
R
Retail Total 1,033,358 809,124 755,015 164,650
=] N
1. AT A/ NEHE 3,014 2,861 2,575 638
General merchandise
(1) BEE., BREA—/S—
Department stores and Supermarkets 1,427 1,512 1,023 309
=A==
(2) ot DERE/ NI 1,587 1,349 1,552 329
Others (relatively smaller)
2. T - AR - E’@EDDDD/J‘J#_E%
Dry goods (Fabric) , Apparel and Apparel accessories 147,703 114,180 98,326 24,739
B E NS
3. AR/ NFE 317,983 248,870 225,949 51,290
Food and Beverages
SNN=R =
(1 f\@ﬁﬂmd Jik 29,504 25,117 22,378 5,073
rocery
(2) g"/‘:‘:.i‘/zxw - 42,072 22,714 7,400
onvenience stores
(3) ZOMOEER /N TER - 181,681 180,857 38,817
Others ) ) ;
A% tujs] Q ,:L:.; X
4. Pz Bhoese 137,170 110,499 110,157 19,248
Machinery and Equipment
(1) ExHEmEs BN e _
Electric Machinery, Home appliances 32,020 16,746 3,799
(2) TOfORd RN - 78,479 93,411 15,449
Others ’ ’ >
5. TOMD/NFEZE 386,453 304,685 285,123 60,774
Miscellaneous retail trade
(1) FE - &5 - B/5ie¥E
Furniture, Fixture and “tatami” mats 22,342 16,498 14,595 2,924
2) 5\7“/7%7 - 14,977 18,605 5,658
rug stores
(3) R—LbbLH— _
Home Center (DIY) 4,715 6,059 880
&) P - 268,495 245,864 51,312
thers
i [ EAR R 75
6. M5 kT - 28,029 32,885 7,961

Non-store retailors

PRk IEREE ., WA [SM3EREr R - (REhRA EI5E3E, /NI EEM (FRFEFR) ) IR RE5I .,
W (1) Rk - - - UKD, MR, BmER, THER
(2) BAT7HRIELIL, RIBEFED 50% L L7 — 2 5K THAIEEZD,
Prepared based on the summary tables for the Japanese wholesale and retail trade industry from “Economic Census
for Business Activity 2021” by the Ministry of Economy, Trade and Industry (METI) and Ministry of Internal
Affairs and Communications (MIC) .
Notes: (1) Greater Tokyo Area-:-Tokyo Metropolitan, Kanagawa, Saitama and Chiba Prefectures
(2) Self-service stores: In case of 50% or more of their sales area adopt the self-service system.
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(ZERE/FAD 7B F% Definition of Store Types)

X453 Store Types L7l N « B Descriptions / Requirements
1. &FEpE SN e K, B, B8O MmE —fFEL T —FERT/hET
General merchandise HHEFERT,
(1) BEE, BEA—— X (1) PEEHMFEE 50 ALLEDOL O,
Department stores and Supermarkets | Non Self 50 and more employees work in a store
(2) ZEDAMOFFEPEH S/ NTESE (2) TEZEEDHIRE 50 AARHOHD
Others (relatively smaller) less than 50 employees work in a store

2. ik - KAk - H ORI LN TEHE Wi, ARHL AR, H. BE FRAMER. NREMZRE O

Dry goods (Fabric) , Apparel and x hha /N DR ZET,
. Non Self
Apparel accessories
3. BRI EEL TR RN Z/NE T DT,

Food and Beverages

(1) SFEREHL/NTEZE X (1) FELCEMHEEENLE—REL C—FEPr T/ e 55T,
Grocery Non Self

(2) arvE=x AANT O (2) EELTHERHLZFOLELT-S MK 0 L2 L 7 —
Convenience stores Self- B ARG T/INGETHHIEF T, JIEEHHEN/ NS, & H

service ST E R 21T ERT,

(3) =DM EE L/ N (1) (2) Ao FEEL TEREENLZ/NET D E T,

Others
4. Hhas 2N Te ¥ FLLTHBIE, AR, B EGRERE (Zh2hod

Machinery and Equipment HimEETe) KOOSR, BERE /T 53T,

(1) BRI 2/ N3 FELCTLEVar G, JU4%ZE/HK, EXmBE, &
Electric Machinery, Home BER, BER T A0y, BERARE R FOFIEHESE S (h
appliances v Wi ERRS) RONZEOEI fhE /N T DT,

Mainly home appliances and those parts. Excluding secondhand
Non Self goods
(2) =DM B/ 7 ¥ (1) DSt AEhEL, HERHE, ExEmsERE (FhEno
Others i EETe) ROVEDE AL, B E/NET D F T,
Vihicles, bicycles and electric equipments and those parts.
Including secondhand goods.
5. T/ NEEE FELTHFE, Uwogs, EEM, {bhEdh. B, B
Miscellaneous retail trade e WE A BRI, XD, Pl AR oz s%E
SRV E/INE T D E AT,

(1) & -85 - B/5e¥E X FLELUTKHOFEEEHF R, BE., &5/ e T 5H 0T,
Furniture, Fixture and “tatami” mats =~ Non Self

(2) RIvT AT O ELELUTCESRM, (bR Z T OEUT R R LRI T 54
Drug stores Self- FOMEMAERLELT, FEAMS, NLEMREDRFME

service | BT —E RS HUTL - TN T HEHEERT,

(3) A—skLZ— O FELTEZVOFANGEIID DD EMZE OIS, FER
Home Center (DIY) Self- fny FEZEHMS, B R, FZE - DGWH G, SEEEME

service |72 OFBERE LA AR, RIS ET L, BT —
EZHHUTED/ N T HHIEFT T, JEEHFAOS R ENFERT,

(4) Zoo/N7E¥E (1) (2) (3) ADFE, ERMEREME /N TDHEER,

Others
6. )5 &k e « JEEiZFFZ T, 15 B FREHELZUE A ~OY itk e

SUTHGERK 2T D HET, 3 BRI I > T dn & iR
THHERT M O DMDJE &R 272 NEFHERT,

Non-store retailors Non Self
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@BAFRAER] « SLHIB DY ave 72—
Number of Shopping Centers by Year of Launch and Location
(BHERAR) (SC%%)

(Open Year) .
0 20 40 60 (Number of Shopping Centers)

2010 51
2011 51

2012 35
2013 65

2014 12 55 IRIX 4y
15(1A) 10 Old Criteria
8 Xy
New Criteria

m 0t Central Area
® 530 #i45% Peripheral Area

= R4k Suburban Area

P (—th) BARVaye v s—a T FsE SC O | JV1ERL,
(1) 2016 421 A 1 BISSEHIK 3 ASUES L2, 2015 FEETOIHKSMELL T D LB,
oL HUEG < 2SS - BT - AT PG SERERE DR RS L7 oh L FH AR
JEO M3 - L IR SRR U7 R 3E - AT - B R A ORI RE D 1 S | AT AE 32 Hida
ZRAMHIIEG - AR M - BN RS T Hite
(2) 2015 FNBOFXIMTLL FD LI,
HL M AN A 15 5 NBL RO (H 23 Ka&de 162 #5fT) T, PEEMRENEE Lo it
JEA ek B EE L DL 0O 4 T oD i
(3) 2024 4 12 A RBUEEER D aye L 7o 2 —EExI 5L ThD,
Prepared based on “Present Conditions of Japanese Shopping Centers” by the Japan Council of Shopping Centers.
Notes: (1) Area criteria was changed in January 2016.01d criteria are below.
Central area: The city center of each municipality, where commercial facilities are concentrated.
Peripheral area: Adjacent to the central area. An area where administration and business facilities are moderately
accessible.
Suburban area: An area mainly used for residential or agricultural purposes.
(2) New criteria are below.
Central area: Cities with population over 150,000 (162 cities including Tokyo’s23 wards),where commercial
facilities are concentrated.
Peripheral area: All cities other than those above.
(3) Shopping centers, under operation as of December 2024, are surveyed.
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(2) 7 k& Sales

(10f& M)
(¥ billion) R/NFEF Retail Total
150
100
= A—/X— Supermarket stores
15 o
10 a B =2 AART Convenience stores
5 H15)E Department Storos~N———
1995 2000 05 10 15 20 2024
(4F Year)
(BANZ = 10 {8, % ¥ billion,%)

2/eE A HEIEB LB =T ZRANT D
Retail Total Department stores Convenience stores
SNFEEETE BT EDDY =T SNEETE B 50Dy =T
(B/A)

1995 144,810 10,825 (7.5) 11,515 (8.0)
96 146,305 11,039 (7.5) 11,937 (8.2) - -
97 145,300 11,109 (7.6) 12,304 (8.5) = =
98 143,494 10,657 (7.4) 12,591 (8.8) 6,049 (4.2)
99 141,528 10,285 (7.3) 12,839 (9.1) 6,383 (4.5)

2000 139,435 10,011 (7.2) 12,622 (9.1) 6,680 (4.8)
01 136,808 9,626 (7.0) 12,715 (9.3) 6,846 (5.0)
02 132,280 9,365 (7.1) 12,668 (9.6) 6,980 (5.3)
03 132,446 9,107 (6.9) 12,653 (9.6) 7,096 (5.4)
04 133,649 8,854 (6.6) 12,614 (9.4) 7,289 (5.5)
05 134,828 8,763 (6.5) 12,565 (9.3) 7,360 (5.5)
06 134,911 8,644 (6.4) 12,501 (9.3) 7,399 (5.5)
07 135,417 8,465 (6.3) 12,734 (9.4) 7,490 (5.5)
08 136,019 8,079 (5.9) 12,872 (9.5) 7,943 (5.8)
09 132,961 7,177 (5.4) 12,599 (9.5) 7,981 (6.0)
10 136,479 6,842 (5.0) 12,737 (9.3) 8,114 (5.9)
11 135,157 6,661 (4.9) 12,933 (9.6) 8,775 (6.5)
12 137,585 6,639 (4.8) 12,953 (9.4) 9,477 (6.9)
13 138,897 6,720 (4.8) 13,058 (9.4) 9,872 (7.1)
14 141,219 6,827 (4.8) 13,370 (9.5) 10,423 (7.4)
15 140,666 6,826 (4.9) 13,223 (9.4) 10,996 (7.8)
16 139,877 6,598 (4.7) 13,000 (9.3) 11,446 (8.2)
17 142,514 6,553 (4.6) 13,050 (9.2) 11,745 (8.2)
18 144,965 6,443 (4.4) 13,161 (9.1) 11,978 (8.3)
19 145,047 6,298 (4.3) 13,098 (9.0) 12,184 (8.4)
20 146,457 4,694 (3.2) 14,811 (10.1) 11,642 (7.9)
21 150,462 4,903 (3.3) 15,004  (10.0) 11,760 (7.8)
22 154,402 5,507 (3.6) 15,153 (9.8) 12,200 (7.9)
23 163,034 5,956 (3.7) 15,649 (9.6) 12,732 (7.8)

2024 167,153 6,328 (3.8) 16,053 (9.6) 12,889 (7.7)

PRI EEE TRGEBEREINA ) LB
H(1) BEE: AAREEEESFHOERIEDYS, FiOA—/S—ZE Y LRWFEETHY . Mo maE»S 1,500m
PIE CROEURF B X OV FB BT ¢ 3,000m” LA R,
(2) A—r3—: FEBHFED 50%LL EIZONWTRATH—EZHTRERE AL CTODHE L THY, 2> D5E 5 HAEAS 1,500m”
Ph L,
Prepared based on “Yearbook of the Current Survey of Commerce” by the Ministry of Economy, Trade and Industry.
Notes: (1) Department stores: Stores that do not fall under the following (2) among the department stores in accordance
with the Japan Standard Industry Classification, and with a sales area of
1,500m” or more (3,000m* or more in Tokyo 23wards or the ordinance—designated cities)
(2) Supermarket stores: 50% or more of the sales area is based on the self-service system. Stores with a sales area of
1,500m” or more.

[3]-21



(3) KF/PhieettdDFEFE Performance of Leading Retailers
DA—/— « HFJE « HEHIE - a2 v=

Supermarkets, Specialty Store, Department Store, Convenience Store

(BN : 10 /2 ¥ billion)

¥HE ¥4 HE /1 R , HAKEYE /IFRS | 2021 | 2022 | 2023 | 2024
Store Type |Company Consolidated/ | Japan ar
Non-— GAAP/IFRS E’ﬁfﬁom
consolidated the previous
FY
AA )T —)L H. Non- H AL HE
AEON Retail Co.,Ltd. consolidated | Japan GAAP 1,817.3/1,751.5]1,841.9| 1,877.7 1.9%
4 A h—=— Ty HL Non~- H AL e
R Ito—Yokado Co.,Ltd. consolidated | Japan GAAP 1,067.5| 729.3| 815.0| 842.7 3.4%
Supermarket | )<« )T g7 o L H—
Store FaF R — VT 7 A | H AL HE
(Na't1onw1de Pan Pacific International Consolidated | Japan GAAP 1,708.6/1,831.3]1,936.82,095.1 sl
chain) Holdings Corporation
FATaA—RL—a 1 H AR HE
LIFE CORPORATION | Consolidated |Japan GAAP | (08-3| 765.4] 809.7) 850.5 0.0%
Y HER—IVT 4T R 1 H AL UE
YAMADA HOLDINGS CO., LD, | Consolidated |Japan GAAP |1-619-41,600.61,592.0/1,629.1 Zedhit
v AT 1 H A FL e
BIC CAMERA INC. Consolidated | Japan GAAP | 83%1| 792.4] 815.6] 922.6 13.1%
2020 IFRS
2=7u B Non—
. 2021 ~HAK | 842.6| 810.3| 890.4| 932.2 4.7%
UNIQLO CO., LTD. consolidated |y . "GaAp !
T A 1 H A FL e
e EDION Corporation Consolidated | Japan GAAP | 713:8| 720.6] 721.11 768.1 6.5%
Specialty SRR T AT B Non- H AR I HE
Store Yodobashi Camera Co.,Ltd. |consolidated | Japan GAAP 753.01 778.5| 756.0| 816.2 8.0%
~V¥IaahT&h = — |H H A e
MatsukiyoCocokara & Co. |Consolidated |Japan GAAP 730.0| 951.211,022.5/1,061.6 3.8%
=NIAR—=IT 4T A 1 H AL UE
Nitori Holdings Co.,Ltd. Consolidated | Japan GAAP 811.6| 948.1| 895.8) 929.0 3.7
U7 E4 Non- H AR SLHE
Seria Co.,Ltd. consolidated | Japan GAAP 208.1) 212.4| 223.2) 2363 5.9%
SR ] 1 H A FL7E
RYOHIN KEIKAKU Co.,Ltd. |Consolidated |Japan GAAP | 492:3| 496.2| 581.4] 6617 LS8
R Ui H A ELVE
Takashimaya Co., Ltd. Consolidated |Japan GAAP 761.1) 443.4) 466.1) 498.5 6.9%
FIZH - R B Non- H AL HE _
Sogo & Seibu Co., Ltd. consolidated | Japan GAAP 447.01 103.9 95.4 96.8
] A kﬂ*ﬁﬁ%ﬁ% 4 —
il E RIS Daimaru Matsuzakaya H NOI} IFRS 175.01 198.4| 220.1| 243.2 10.5%
Department D S Co. Ltd consolidated
Store epartment Stores Co.,Ltd.
— ST B Non-— H AL UE
[setan Mitsukoshi Ltd. consolidated | Japan GAAP 208.5| 244.2| 270.8) 287.8 6.3%
P S _ 9
Hankyu Hanshin H Non H A S 131.7| 157.9| 178.8| 192.7 7.8%
consolidated | Japan GAAP
Department Stores, Inc.
aE=T VR BT - AL T - DX | B Non- H AL _
ANT Seven—Eleven Japan Co.,Ltd | consolidated |Japan GAAP 863.0| 872.7\ 894.7) 879.5 1.7%
gonvenience oy i ~ 2021 HAH
tore Lawson, Inc. Consolidated | %E Japan GAAP| 698.4|1,000.4|1,088.0(1,170.7 7.6%
2022 ~ IFRS
77 —<—h 1 IFRS _
FamilyMart Co.,Ltd. Consolidated 401.5| 46l.5| 507.8| 503.7 Lt

| SR SWDES ¢ SN SR S/l N L (S5

Prepared based on the annual securities reports and other released materials.
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@iEfER5e - Ea~—2Z « A%, Non-Store Type, E-Commerce, Co—op
(BAAT : 10 f&H ¥ billion)
¥HE 124 HifE / BK | BAKEYE/IFRS | 2021 | 2022 | 2023 | 2024
Store Type |Company Consolidated/ | Japan S
Non- GAAP/IFRS E’fﬁfﬁom
consolidated the previous
FY
MRIN—T i B
Tt oo, e, Consolidated IFRS 5,029.0(5,656.0|6,214.0|6,118.0 1.5%
LINE ¥7— i
LY Corporation Consolidated IFRS 3,830.014,114.3|4,196.7|4,376.6 4.3%
Zr;;():ﬁ;;\éK SN 4 [IFRS 2,533.23,205.13,652.8| 4,150.7 13.6%
B DY NI NR—IVT (T A | H AL UE
B1ERE Japanet Holdings Co.,Ltd. Consolidated | Japan GAAP 250.6| 248.7) 262.1\ 272.5 4.0%
Eﬂ‘?*‘% ~ 3
_ TR 15 H A EL7E _
¥$§eSt°re SENSHUKAI CO., LTD. |Consolidated |Japan GAAP | 643| 52.6| 43.11 39.7 B
(Mail-order/ |5 .o . PN ~ 2021 AARLE
X Tabt'y—Tay 7 F R | B Non- ” .
g?lce;}:l%peli?g)/ Jupiter Shop Channel Co.,Ltd. | consolidated é%ZJSDEHISQSAP 157.4| 1555 168.4| 167.8 6.0%
~L—F H H A ELVE _
BELLUNA CO., LTD.  |Consolidated |Japan GAAP | 199-0| 144.3| 133.9] 132.9 Lt
ot o ~ 2021 AAK
PRt dinos f Non Y Japan GAAP | 60.5| 55.4| 47.9| 43.9 ~8.5%
dinos inc. consolidated
2022 ~ IFRS
HAEHZ0Z0 H A A S vE
7070, Inc. Consolidated | Japan GAAP 166.2| 183.4| 197.0| 213.1 8.2%
a—7HHN Hi Non— H AL e
A CO-0OP Mirai consolidated | Japan GAAP 436.4) 428.1| 430.4] 433.4 0.7%
Consumer |Z2—7&51FA B Non- H A7
E:oopera;tive CO-0OP Sapporo consolidated | Japan GAAP 309.8| 307.3| 317.5| 325.4 2.5%
Co-op ST H B s
T~ H Non H AL UE
The Consumer Co-operative Kobe | consolidated | Japan GAAP 247.1) 244.8) 245.7\ 245.8 0.0%

P BV — 2GR, FRERE I IV ER,
(1) BRELINE Y7 —3is Btk m. maidse bm, 28— T 40 7 AL+ 23E0 50412 2023 45 10 A D
LINE ¥ 77—~ 5 AT LT,

(2) T~V vmng b (BEIROA) 1, KT~V RN AR TR VB A &R O 2L — N C IR,
(8) 229 - Wi, REMEFICIY 2023 T 7 -H B H~9HET) ETHY, RIELHELILETX

AN
(4) AIAREEEE T—) 1%, SATICIs T 25RO S TR B O LT 72 & CRIMFEE L D RN CER WG A ER T,
Prepared based on the annual securities reports and other released materials.
Notes: (1) The figures for Rakuten and LY Corporation are the total handling volume, and those for other
companies are the sales volume. In October 2023, ZHD and its subsidiaries merged to form LY Corporation.
(2) Amazon Japan: Sales figures in US dollar announced by US Amazon company are converted to yen
at the average exchange rate each year.
(3) Sogo & Seibu changed its business year. Figure for FY2023 which covers only seven months (from Mar. to
Sep.) is not comparable with the previous year or the next year.
(4) A “=” indicates that a comparison with the previous year is not appropriate due to a change in the
company’s recognition criteria, a change in the fiscal year end, etc.
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(%) 2EEEmMZTE LT X7
(for reference) Shopping Center Sales Ranking
(HAAZ @ 10 f&H ¥ billion)

JIEA7. 7wk Wits (FEHR) FTE Bt EAZOHERS Ranking History
Ranking g;(l);e Property Name (Developer) Location Open | 2019 | 2020 | 2021 | 2022 | 2023
1 140.9 | {HESG 7 VIT A« TUR vk (ZZEHFT « Y AE)) B T 2000 | 2 = 1 1 1
GOTEMBA PREMIUM OUTLETS (MITSUBISHI ESTATE-SIMON) | Gotemba

2 103.7 | V77 KRB (JR 78 H A SC BA%E) PN 2011 | 3 3 5 3 3
LUKUA Osaka (JR West Japan Shopping Center Development Company) | Osaka

3 944 SV—FNBTSY (ZHFBE) JIE T 2006 | 1 1 2 2 2
LAZONA Kawasaki Plaza (Mitsui Fudosan) Kawasaki

4 74.2 [P ZHTLIT A - TNy (ST - YAEY) [iOah] 2007 | 6 - 8 7 4
KOBE-SANDA PREMIUM OUTLETS (MITSUBISHI ESTATE-SIMON) | Kobe

5 69.0 =HTILLYMNI—OAKRER (ZHTEE) AREE#EM | 2012 | 8 5 5 6 6
MITSUI OUTLET PARK KISARAZU (Mitsui Fudosan) Kisarazu

6 66.7 | VaAf A (HEBER) (FHEE /L= 3T A R 1973 5 4 4 5 5
JOYNUS (Sotetsu Building Management) Yokohama

7 64.6 JRTEZT T (JRIEZTT 1) e i 2011 | 9 14 | 14 | 11 8
JR HAKATA CITY (JR HAKATA CITY) Fukuoka

8 62.7 | 55[F—& TOKYO-BAY (ZH A EhiE) ettt 1981 | 4 2 3 4 7
LaLaport TOKYO-BAY (Mitsui Fudosan) Funabashi

9 61.0 =HT7I Y= D XRY—LEE (ZHTEE) ] 2002 7 6 7 8 9
MITSUI OUTLET PARK JAZZ DREAM NAGASHIMA Kuwana
(Mitsui Fudosan)

10 59.0 IR TV A Ay T T (BRABE T B AT XA | REF R 1995 | 10 | 12 | 11 9 10
KARUIZAWA PRINCE SHOPPING PLAZA Nagano
(SEIBU REAL ESTATE PROPERTY MANAGEMENT)

11 56.9 | 7T7AE—/VIHE (£ — 2 BH%E) BRI TH 2011 | 11 7 9 10 | 12
Terrace Mall SHONAN (SUMISHO URBAN DEVELOPMENT) | Fujisawa

12 56.9 | W YTI~T (RRAVIT~T) SEHX 2012 | 26 35 30 18 11
TOKYO Solamachi (TOBU TOWN SOLAMACHI) Sumida

13 56.2 | AIXHHE (LIR) B X 1976 |« 18 | 23 | 20 | 17 | 19
LUMINE Shinjuku (LUMINE) Shinjuku

14 55.6 | DALKHITVLIT A« TURL R (ZZEMIPT - AEY) SRR 2000 | 22 - 25 23 15
RINKU PREMIUM OUTLETS (MITSUBISHI ESTATE + SIMON) | Izumisano

15 545 LL[EF—LELTR (ZHTENE) ELXR®M | 2015 13 8 | 10 13 | 14
LalLaport FUJIMI (Mitsui Fudosan) Fujimi

16 539 | 55(X—& EXPOCITY (ZHAEE) weET 2015 | 12 | 9 12 | 12 | 13
LaLaport EXPOCITY (Mitsui Fudosan) Suita

17 520 | T—N\URYILLIE—LEN (ZHTFHE) IERX 2006 33 24 18 16 | 17
URBAN DOCK Lalaport TOYOSU (Mitsui Fudosan) Koto

18 51.9 |\ JZrTn Kl ay 7 &UVANT Y (REBRFE V<3 AR) | R T 2013 0 16 | 15 | 27 | 19 | 21
GRAND FRONT OSAKA (HankyuHanshin Building Management) | Osaka

19 BB Fﬁ%&ﬁﬁﬁ*?‘/ﬂi(ﬁﬁ%ﬁ%ﬁﬁx ARIY, UR~R) (EE 2008 15 10 15 15 18
(P ABR AR E L~ R A B) Nishinomiya

HANKYU NISHINOMIYA GARDENS
(HankyuHanshin Building Management)

20 49.5 | VIR ANGTE (LIR) HE X 2006 | 17 | 36 | 24 | 21 | 20
LUMINE EST Shinjuku (LUMINE) Shinjuku

21 48.6 | FJIIEEE S-C (FHEEERS) (FAhBHZ) HHAX 1969 | 14 - - 14 | 16
Tamagawa Takashimaya S+C (TOSHIN DEVELOPMENT) Setagaya

22 45.7 | fLIRAT T LA A (FLIRERAA A B 3E) AL 2003 | 30 | 31 | 39 | 28 | 23

SAPPORO STELLAR PLACE (Sapporo Station General Development) | Sapporo

23 451 | S5IF—EME-ZHT I Y= KRME (ZHAFBE) FEH 2023 | - - - - -
LalLaport KADOMA - MITSUI OUTLET PARK OSAKA KADOMA Kadoma
(Mitsui Fudosan)

24 448 HL[F—ERIE (A—3A—NELER) (ZHTFHE) i) 2007 | 19 | 11 13 | 20 | 22

LaLaport YOKOHAMA (Mitsui Fudosan) Yokohama
25 444 B5IF—LERE (ZHFBE) &R 2022 | - - - - 29
LalLaport FUKUOKA (Mitsui Fudosan) Fukuoka

(A=~ i)
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(B2 =B DfEX) (AT : 10 fEH ¥ billion)

JIEA7. el Wis (FER) FITfE B4 | NBAZOHER Ranking History

Ranking S;?és Property Name (Developer) Location Open | 2019 2020 | 2021 | 2022 | 2023

26 44.0 | RSV (VL) R 2019 | - = = = 39
SHIBUYA PARCO (PARCO) Shibuya

27 43.5 | “FFNFAR vavE 7w — (RETE—NATRay7 A0 | HHAK 2011 | 23 | 44 | 19 | 22 | 24
FUTAKO TAMAGAWA rise S.C. (Tokyu Malls Development) | Setagaya

28 43.1 | Lo ¥l (hag4—hE—L 7Y A}) R 2007 | 35 | 13 | 17 | 25 | 28
TRESSA YOKOHAMA (TOYOTA AUTOMALL CREATE) Yokohama

29 429 |mr—rv T4 @RV HATREBRL) (MR L) SWWEER | 2004 | 27 - - 26 | 25
COCOON CITY (KATAKURA INDUSTRIES) Saitama

30 42.8 | WIXKE (LIR) SUWVeErT | 1967 0 25 | 18 | 21 | 24 | 26
LUMINE Omiya (LUMINE) Saitama

31 42.8 | =29l (i Z—IF e L) i 1978 | 24 | 27 | 31 | 29 | 27
S-PAL SENDAI (SENDAI TERMINAL BUILDING) Sendai

32 42.1 | xE%34 (R HA SC %) KB 1995 | 31 | 25 | 40 | 33 | 31
TENNOJI MIO (JR West Japan Shopping Center Development Company) | Osaka

33 421 | bLE—ELEESL (ZHTFBE) BEAT 2015 | 32 | 16 | 22 | 27 | 30
LaLaport EBINA (Mitsui Fudosan) Ebina

34 41.6 |72/E T+ (MEERSRE) N 1978 | 41 42 58 39 37
NAMBA CITY (Nankai Electric Railway) Osaka

35 41.1 | HROF2—RF—)V (fh—2—HER) CREREEE SC vV AN | KK 2011 | 20 | 17 | 35 - 32
Abeno Q’s MALL (TOKYU LAND SC MANAGEMENT) Osaka

36 40.7 | oS AT s TAIN « TAE (oo T H4) BEX 1978 | 43 - 81 | 48 | 43
Sunshine City alpa ALTA (Sunshine City) Toshima

37 39.1 BV ULH =T (AF VRS (KIR vV AN Ay =1 2009 | 28 | 20 | 26 | 31 | 33
mozo WONDERCITY (KJR Management) Nagoya

38 39.1 | 77 RY—R—7 (HAET—/NRAT Xay 7 A h) BT 2019 | - 30 | 34 | 32 | 36
Grandberry Park (Tokyu Malls Development) Machida

39 38.9 | dbFE~1 Guih) JENLIX 2004 | 29 | 19 | 29 | 35 | 38
KITASENJU MARUI (MARUI) Adachi

40 38.6 | WILFBBENDERS - C (HAHBHZ) Pl 2007 | 55 | 39 | 36 | 37 | 34
Nagareyama otakanomori S/C (TOSHIN DEVELOPMENT) | Nagareyama

41 38.0 | Lgff L= (2La) PN 2020 | - - | 116 | 103 | 76
SHINSAIBASHI PARCO (PARCO) Osaka

42 37.7 | A—T A2 (KFiv AT ) o] 2008 | 37 | 21 | 23 | 34 | 40
jias TSUKUBA (DAIWA HOUSE INDUSTRY) Tsukuba

43 37.0 | LRSI OLIR) ST 1982 | 34 22 28 36 41
LUMINE Tachikawa (LUMINE) Tachikawa

44 36.6  HLIXF—EINIIR (ZEHTFHE) )T 2015 = 45 32 37 38 42
LalLaport TACHIKAWA-TACHIHI (Mitsui Fudosan) Tachikawa

45 36.0 & HE/ UL (09Lo) Ean =i 1989 | 40 | 51 | 56 | 52 | 53
NAGOYA PARCO (PARCO) Nagoya

46 35.3 | A =F (RAERME L~ R AN) KB 1969 | 38 45 69 45 44
HANKYU SANBAN GAI (HankyuHanshin Building Management) | Osaka

47 342 | LLIT—LHETE (ZHTEE) FEixT 2016 | 44 28 32 40 45
LaLaport SHONAN-HIRATSUKA (Mitsui Fudosan) Hiratsuka

48 34.0 {EETLIT A - TURwh (ZZEMAT - B AEY) =B 2003 | 21 - 16 30 35
SANO PREMIUM OUTLETS (MITSUBISHI ESTATE + SIMON) | Sano

49 33.8 | 727 IV ER (JR BT 1) R 2000 | 90 | 100 | 128 | 99 83
AMU PLAZA NAGASAKI (JR NAGASAKI CITY) Nagasaki

50 33.3 | A pffiE (LIx) R 1980 | 47 | 47 | 45 | 46 | 46
LUMINE Yokohama (LLUMINE) Yokohama

P AT AL (24 4R SC 98 BT r 7 (TR 2025 45 8 A 13 B | KOIERL
https://senken.co.jp/

o T=) 1, BEMTHDWNTZOFEDRER RN DIZT X TS TN EE R T,
Prepared based on “Shopping Center Sales Ranking 2024 (13 Aug, 2025)” by Senken Shinbun.

Note: "= indicates that there are no ranking results, either because it was not open for business
or because there are no survey results for that year.
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(4) EBEFpEHLS| Electronic Commerce

OHAD B to C-EC iR
B to C-EC Market Size in Japan

e EC i B (72 B YD)

(P9 ¥100 million) EC Market Size(LHS) (%)
300,000 - 15.0
—o— i A DECILHR (5 HKY) -
EC ratio for Merchandising Business(RHS) 248,435 )
20,0007 997,449
193,609 206,950
- 192,779 i
200,000 179,845 ! 10.0
165,054 3.08
151,358
150,000 | 137,746 L, 676
127,970 | , 6
111,660 5.4
95,130 )
100,000 | - - 5.0
)
50,000 |
1 L 0.0
2012 13 14 15 16 17 18 19 20 21 22 23 2024 (4F Year)

PR FENEE [AFn 6 FEEE IS TR 2 MA ) JOTERK.
I (1) EC G RELT, Wik, —E R, TV2LOEG
(2) ECALSIIMIR 3 T DI AR R LELTZH D,
Prepared based on “E-commerce Market Survey 2024” by Ministry of Economy, Trade and Industry.
Notes: (1) EC market size is the amount of “merchandising” , “service” , “digital” .
(2) EC ratio refers only to merchandising business.

@B to C-EC MBI RBIT B0 B DRk bR
Share of Industry Type in B to C-EC Market

BtoC-EC 3D BRI LU 70 B O R L

(JEH ¥ trillion)

fipONR

2023 4F 2024 4F y-o-y change
MR B 14 JK 6,760 M| 15 JK 2,194 (&M 5 70%
Merchandising | (EC 1k 9.38%) | (EC {k:3 9.78%) :
‘H“—‘E‘X;Tﬁﬁj\i% N ot \ Itz
Service 7k 5,169 M| 8 Jk 2,256 (BH 9.43%
FOH R X e . . . e ki
Digital 2 7k 6,506 f&H 2 J6 6,776 & 1.02% Market Size
AN >
'T:'Ogl 24 Jk 8,435 M| 26 Jk 1,225 {EH 5.15% 26.17EH

PR EEE A6 FEE GG NS LOER.
Prepared based on “E-commerce Market Survey 2024” by Ministry of Economy, Trade and Industry.
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@ B to C-EC TiiFIZHIT MR 53 B DINFR
Breakdown of Merchandising Market by Item Category in B to C-EC Market

(f&F ¥100 million) £ BORH,
B <152,194> Food, Beverages, Liquors
160,000 <146,760>
<139,997> mAETEF T, AVEEER, PC- LR
140,000 A <132,865> 31163 Home electronic appliances, AV equipments, PCs , etc.
<122,333> 97 505 29,299 g YT
120,000 A 25,199 ’ Books, Video and music software
<100,514> 22,086 (LR,
100,000 A Cosmetics, Medicine
80,000 A 18.2992 18,867 » HV6 Household goods, Furniture,Interior goods
16,238 9 191 9’709 10,150 .Kiﬁ'ﬁ& I /{Iﬁ/\"e
60,000 A ’ Clothes, Accessories, etc.
24,721 25,616 - o
22,752 23,541 ) EETENEEE Tt 1 MPAEVE 3
40,000 A Automobiles, Motorcycles,Automotive parts, etc.
o= 100l oe 71 = SO
20,000 A 19,100 22,203 25,499 @ 26,712 Office supplies, Stationery
3,336
-?%@z"%“ &5 &o6e 2309 o 7,797 TOflL Others
2019 20 21 29 23 2024 (4F Year)
@ B to C-EC MiHIZBIT MR8 D EC {b=R
EC Ratio by Merchandising Item Category in B to C-EC Market
—o— fin, HOB, B
(%) Food, Beverages, Liquors
— - —— AEERTE, AVHEER, PC DR
Home electronic appliances, AV equipments, PCs , etc.

—a— R G FRY T
Books, Video and music software

| VRS 43.03%) —e— {3

Cosmetics, Medicine

[ M85 B 32685 e, 0L, 17y

Household goods, Furniture,Interior goods

[ 23380 —e— s M e

Clothes, Accessories, etc.
{LRE 55 8.82%
T HEhE, BB ije, —r5%
| AR EOBHE 4.52% | Automobiles, Motorcycles,Automotive parts, etc.

H B 345 4.16% S . A

5 | ZDih 2.08% Office supphes Stationery

2019 20 21 22 23 2024 (4F Year) —o— ZOffh Others

PR EIEE A6 FEEIEIRGNCRE TSR] LOERM.

o FEHM, XCF'/\O)T—& % 2020 4E 651%/\2'%

Prepared based on “E-commerce Market Survey 2024” by Ministry of Economy, Trade and Industry.
Note: No data is available for Office Supplies and Stationery from 2020.
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OHHD BtoC 1 FGHLT | T 5 AR
Global B to C-EC Market Size

(JKR/L US $ trillion)

(%)
10.00 /NFEECHE B (ZEEHRY)  —m=EC{LR (45 HAEY) 7 35
Retail Sales by EC (LLHS) % Share of EC (RHS) HEFHE Estimates
8.09
7.06
6.56
6.09 4125
6.00
120
4.00 |
115
2.00
110
0.00 5

2016 17 18 19 20 21 22 23

®ER] EC #igs =7
EC Market Share by Country

/l"/]\\*“/‘T Indonesia, 1.3%_\ Z O Others,
174 Canada, 1.4%

— 13.8%
77 A France, 1.4%____
R’ Germany, 1.6% _~
AR India, 1.9% _—7
#[E Korea, 2.2% _— :

H A Japan, 2.8%/-

#2[E| United Kingdom

K [E United States,
19.6%

P iEFRERE T 6 R T RIG BT oG dr ) J0IE,

Prepared based on “E—commerce Market Survey 2024” by Ministry of Economy, Trade and Industry.
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25

H1[E China,
50.4%

26

27

2028 (4 Year)



DOBEA, KE, PE3VEMOBEE EC ik

Cross—Border Electronic Commerce Market Size among Japan, US and China

(BT @ f&F ¥100 million)
(%I Hif4F . Changes from the previous year)

sE=dEs H Dl ] DY YN = [E] g =¥
0 0 g Co es fro D P es fro P es fro 0
3,945 466 4,410
HZ Japan
+4.7% +5.8% +4.8%
15,978 11,166 | 27,144
KI[E United States
+8.0% +6.3% +7.3%
26,372 31,397 57,769
HE China
+8.5% +6.0% +7.2%
. 42,350 35,342 11,632 | 89,323
== Total
+8.3% +5.9% +6.3% +7.1%

Pk EREE A6 FEE RIS IR amgaR A LO1ER.
Prepared based on “E-commerce Market Survey 2024” by Ministry of Economy, Trade and Industry.
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